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Its only natural for the Lexus RX 300 to Canada, and the system will then offer you 


inspire a certain amount of wanderlust. After | the fastest route, the shortest route and an 


all, its unique mix of luxury and alternate route in less time than 


IT FINDS THE 


ruggedness helps to make it $ H 0 ВТ [ ST it takes some other systems 

at home nearly anywhere р | STA N () F to find only one. 

on this planet Earth. Once under way, you 
BETWEEN 


And to get you there, we TWO POI NTS will receive both voice and 


have developed a sophisticated visual guidance to keep you on 


DVD-based navigation system* Simply key | track. And if you happen to stray off course, 


in your destination, from almost anywhere | the system automatically recalculates and 
inside the United States to major cities in soon you'll be headed in the right direction. 


"Optional. The Lexus DVD Navigation System is designed to assist in locating an address or point of interest. Discrepancies may be encountered between the system and your actual location. Change: 
route. Detailed coverage not available in every city. See the Navigation Owners Manual and your Lexus dealer for further details. ©2001 Lexus, a Division of Toyota Motor Sales, U.S.A., Inc 


Now, slide the shift lever into “D” and | 


thats when things really get interesting. 
The RX 3005 engine produces 

THEN 
220 horsepower, and then 


delivers it with a degree 


of refinement that is sure 


HID 


to astonish. The same can 


also be said of the ride. Thats 


g 


because the RX 300 is built on a stron 


Can an automobile delight, comfort, fascinate and ene 


‘Take lexus.com for a test drive. The Passionate Pursuit of Perfection. 


DELIVERS THE 


SMOOTHEST 


BETWEEN THEM. 


unibody platform, just like all our sedans. 


Its four-wheel independent suspension and 


isolated subframes help absorb 
the impact of almost any 

obstacle you may find on 
F the road or off the road. 


All of these systems ensure 


that the RX 300 rides like no 


other SUV. And exactly like a Lexus. 


rgize you? 


` Ovexus 


in street names, road closures, traffic flow or other road system changes may affect the accuracy of tl 
Lexus reminds you to wear seatbelts, secure children in rear seat, obey all 


he mapping software. Rely upon your common sense to decide whether or not to follow a specified 


speed laws and drive responsibly. For more information, call 800-USA-LEXUS (800-872-5398). 
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Absolue" replenishment. 


Intense moisture, elasticity, clarity. 


ABSOLUE 


ABSOLUTE REPLENISHING CREAM SPF 15 


ШИНЛИ Scientific research has shown that, over time, 
skin's appearance changes as a result of chronological 
aging, hormonal fluctuations and sun exposure. 
Lancôme Worldwide Laboratories have developed а 
breakthrough formula with a bio-network of powerful 
natural ingredients - wild yam, soy and sea algae - in 
a new, luxurious texture. Shown to replenish and 
restore skin's youthful appearance by: 


e intensely moisturizing 

e improving skin's elasticity 

e visibly reviving skin clarity 

In 4-week consumer use tests, 92% of women reported a more 


comfortable feel to their skin, 80% found their skin texture 
improved, and 70% found that their skin looked more radiant. 
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©2001 Hunter Douglas Inc. ® is a registered trademark of Hunter Douglas Inc. 
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Місїогіап Contemporary Colonial 


No matter what your style, Hunter Douglas window fashions can warm up your home fc 
in time to celebrate the season. You can also pick up a free copy of Gatherings, our full- 


For the names of participating dealers near you, call 800-486-8373. For more inforn 


Shown above (from left); LUMINETTE Privacy Sheers® DUETTE® honeycomb shades, VIGNETTE® w 


есіс the windows. 


Mission Southwestern Procrastination 


ys. See your Hunter Douglas dealer today to guarantee delivery 


зе guide brimming with helpful decorating and entertaining ideas. HunterDouglas 


“holiday promotion, visit www.hunterdouglas.com/promo window fashions 


gs, SILHOUETTE® window shadings, and COUNTRY WOODS? wood blinds. 
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Color Inspiration 121 


Hats Off! 122 
Milliner-turned-decorator Mary McDonald 
transforms a frump of a bungalow into a 
glamorous starlet. BY INGRID ABRAMOVITCH 


Ship of the Desert 132 

Fashion designer Trina Turk wr b 5 АЕ. 

and photographer Jonathan 5. "24 
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OW rechristen a landmark in Ғғ бе / 

Palm Springs. 8v MAYER RUS ғ , 


Af 
4 5 B. 


^ 


TUS 


Mellow Drama 140 
Actor Brad Pitt and landscape 
designer Jay Griffith create an 
L.A. garden that is at once 
meditative and muscular. 

BY DEBORAH NEEDLEMAN 


My Chair Lady 148 

Eleven of our favorite photographers 
explore the feminine side of some 
of our favorite chairs. 


French Twist 162 

'To cultivate a taste for country 

life in his Paris garden, fashion 

baron Pierre Bergé constructed 
two pavilions and a veranda. 

BY G. Y. DRYANSKY 


Cosmetic Art 168 
Makeup wizard Francois Nars 
performs a dramatic makeover on 
his Manhattan penthouse-in- 
a-cupola. BY JUDITH NASATIR 


The Gilles Factor 172 
In his bravura Paris apartment, Gilles Dufour 
makes the eclectic seamless. BY IAN PHILLIPS 


on the cover 


The master bedroom of Mary McDonald's Hollywood Hills 

home gleams with white: in the vintage cotton piqué 

upholstery on the [9th-century French sofa and the slipper 

chairs she designed, and in the midcentury chinoiserie 

coffee table. A mirrored Syrie Maugham side table, a 

{9th-century Venetian mirror, and rock crystal sconces 

reflect the light. The silver-plated tray holds assorted т “^^ 
{9th-century silver vases. Photographed by Melanie Acevedo. Ц 
Styled by Michael Reynolds. 
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Baignoire’ Watches - www.cartier.com - 1-800-cartier 


ROTATION 
BY PETER L. GLUCK 


Тне Авт & ARCHITECTURE COLLECTION 
HAND-WOVEN IN WOOL AND SILK 


RUGS or TIBET 


David E. Adler Antiques 
& Oriental Rugs 
Scottsdale, AZ 


Fain's Fine Carpet & Rugs 
Providence, RI 


French Country Living 
Great Falls, VA 


Hemphill’s Rugs & Corpets 
Costa Mesa, CA 


Karen Saks 
Charlotte & Raleigh, NC 


Landry & Arcori Oriental Rugs 
Solem, MA 


Mundy & Yazdi Oriental Rugs 
Merriam, KS 


NW Rugs 
Los Angeles, CA 


NW Rugs 
Portland, OR 


Rug & Kilim 
Short Hills & 
Morristown, NJ 


Stephen Miller Gallery 
Menlo Park, CA 


The Rug Source 
Seattle, WA 


The Rug Source 
in Denver 
Denver, CO 


“TOLL-FREE 877.345.5784 OR 212.532.2600 


236 FirtH AVENUE, NEw York, NY 1000 
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ESGB italia. 
The choice for qualit 
harmony ғ 

and modern living. 


Charles, seat system designed by Antonio Citterio. 

To reach the dealer nearest you call 1-800-872-1697 

B&B Italia U.S.A. INC, 150 East 58" Street, New York, NY 10155. 
www.bebitalia.it e-mail: info@bbitaliausa.com 
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Timeless апа Treasured 


Concept e styling studio Gallage - Foto Fabrizio Bérgamo 


Introducing 
Armstrong ToughGuard” 


Bellissimo: 
Finally, a vinyl floor 
guaranteed not to rip, 
tear or gouge. 

For more information, 
call 1-888-ARMSTRONG 
or visit us at 


www.armstrong.com 


Tough 


This Is One Tough Floor™ 


RIP, TEAR 
AND GOUGE 
TESI 


ag 
ToughGuard 


inary 
Vinyl 


In a controlled test, a foot 
loaded with weight is pulled 
across a vinyl floor to simu- 
late moving a heavy object 
without proper protection 
These photos represent the 
result for a ToughGuard floor 
as compared to most simi- 
larly priced vinyl floors. 


Wel -ome 20 
VCICOITIC ZO BY DOMINIQUE BROWNING 


The cozy style of the horsey set—from saddle 


blankets to hunt prints — 1 irresistible. 
BY GREGORY CERIO 


Plus, all this month’s news, including the 
latest hot place to stay in Miami, the best bird 


books, and extraordinary hibiscus. 


89 


Designers are pros when it comes to being 
at home on the road. Here are some of their 


favorite tricks for traveling in style. 


Blueprint 98 


Architect Ross Anderson creates a modernist 


hunting lodge for the Ohio 
headquarters of Abercrombie 
& Fitch. BY PHILIP NOBEL 


Green Thoughts 104 
Late-blooming 
chrysanthemums will make 
a fall garden vibrant. 


BY CAROL KING 

A x (7 " E ы ) 
Art & лап IOS 
Houston artist Lee Littlefield 
populates his city’s freeways 


with lively sculpture. 
BY SABINE ROTHMAN 


Rediscoveries 112 
Virginia Di Sciascio provides 
antique fabrics restored for 
use today. BY BROOKE COLLIER 
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The new, high-flying Barolos аге 


drinkable immediately; the solid old- 
style versions are longer on the wing. 


BY JAY McINERNEY 


BY VERONIQUE VIENNE 
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Sources 178 
Where to buy everything. 


TO SUBSCRIBE TO HOUSE & GARD 


[ VISIT HTTP://WWW.HOUSE-AND-GARDEN.COM 


Access the world’s largest resource for 


premium home design products. Find 


inspiration, ideas, expert advice and brands 


like Grohe, Gaggenau and McGuire. 


Search the designer directory, save products 


in your portfolio and find out where to buy. 


Register in a split second. 
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= You have vision, style and about 


ten minutes | 


ü ` to pick a faucet before your husband does. 


homeportfolio.com 


800-840-0118 


Register today at www. homeportfolio.com and get DESIGN TRENDs 2001, plus product promotions, exclusive previews and other unique member benefits. А 
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ANIC IN 


Fine Linens and Home Furnishings 


месе 


Retail Stores: 466 North Robertson Blvd, Los Angeles, СА 90048 * 888.230.5388 
The Plaza at Preston Center * 4040 Villa Nova Drive * Dallas, TX * 888.527.9983 
Also at ABC Carpet & Home, New York 212.473.3000 * Arrelle, Chicago 800.288.3696 
Sue Fisher King Co., San Francisco 888.811.7276 
Trade Inquiries: 800.553.5309 


Anichini.com 


Vicente Wolf, Mandalay, Myanmar 
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making the bed 


S I SIT DOWN TO WRITE THIS COLUMN, it is impossible to think about anything besides the 


devastation from the terrorist attacks on New York and Washington. We all have images seared 


in our memories — the airplanes shearing through the steel corduroy of the World Trade Center; 


a man and a woman joining hands and jumping from the building; the high school student, 


unable to wrench himself from the window of his classroom, watching dozens of people 


fly through the air, crossing himself as each body sails past to 
the street below. I find myself choking back tears over the 
tiniest of details: the shoes, hundreds of empty shoes, strewn 
through the streets; the silver-framed photograph of a baby 
found amid the rubble; the little things brought from home 
to make the office a warmer, more companionable place to 
spend the days and evenings. All destroyed. 

My 12-year-old, Theo, sat on the floor in my arms, watch- 
ing the news coverage that first day, playing with blocks he 
hadn't glanced at in years, building towers with them, knock- 
ing them down with a model airplane, rebuilding the towers, 
knocking them down again, hardly conscious of what he was 
doing, over and over, sorting it out. After school the next day, 
having learned which classmates had lost mothers or fathers, 
or both, he called me at the office in Times Square suggesting 
that I bring a parachute in from home (as if I have a stash in 
the mudroom) and keep it under my desk. How does anyone 
make sense of all this, much less help a child do it? 

Of course, no one is thinking about chintz, or blueprints, 
or birdbaths this week. But then again, no one ever thought 
those sorts of things were the most meaningful parts of 
our houses and gardens. Everyone is thinking about home, 
about getting home, getting to our children, our parents, our 
sisters and brothers, our loved ones. And everyone is think- 
ing about families that will never 
be the same, about rooms that will 
never ring with the same laughter, 
about smiles that will never again 
be seen around the table. We take 
so many things for granted—as 
we should, to go on with our lives. 
We don’t ever stop to wonder, 
standing at the kitchen door, if 
the kiss goodbye, before leaving 
to take the train into the city to 
work, will be the last kiss. How 
could we ask such questions and 
get through the days? 

Still, we put together a maga- 
zine that is about decorating, and 
gardening, and entertaining; we 


20 


will be sending our readers information about holiday style, 
and sharing our shopping lists. At first it seems unreasonably 
trivial to have to focus on these things again. And then, 
on reflection, you realize that that’s really all there is, the 
little things of everyday life, the mundane details that pile 
up into whatever larger sense we make of our days. Anyone 
who has suffered any loss at all—and we all have—would give 
up so much just to go back to the way things were before the 
murderous morning. Really, what was more important than 
sitting at the dinner table with people you love? What was 
more precious than the sense of peace and quiet settling 
over the house as you tucked everyone in for the night? What 
was more satisfying than getting all the windows closed 
before the rain slashed down? What was lovelier than that 
neat stack of ironed shirts on the closet shelf, ready for the 
next day’s work? 

Theo, who loves to ask questions, particularly concerning 
the essential nature of chores, is often especially puzzled by 
the need to make the bed. “Why do you bother, Mom?” he'll 
say. "You're just going to mess it up again." I've tried lots of 
arguments, ranging from a rather haywire aesthetic theory of 
order, to the typical parental (and slightly desperate) bid 
for power: because I said so. This morning, as I pulled the 
comforter back over the corners, and smoothed the pillows 
into shape and placed them across 
the top of the sheets, I felt it was all 
so simple and clear and necessary 
and important: we plant the flow- 
ers and wash the dishes and fold 
the linen and wax the floors and 
arrange things on the mantel and 
take care with the color of the cur- 
tains and re-cover the sofas—and, 
Theo, we make the bed just so we 
can mess it up, again and again and 
again. If we are so lucky. 


Dominique Browning, EDITOR 
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MODERN COLOR. 


gnature Ring Exclusively at Bailey Banks & Biddle 
ones with diamonds in 18K yellow and white gold, $2,000. 


е in Rhodolite Garnet, Aquamarine, Citrine and Amethyst (not shown). 
t stores. 


BAILEY BANKS & BIDDLE 


WORLD RENOWNED JEWELERS SINCE 1832 


For store locations call 1-800-651-4222 


7 all emerge 


Е б, not an iota of 
is wasted. the HE3t uses 
only 15.8 gallons of water per 
load vs. 42.4 used by traditional 
washers.** its 1200rpm/72mph 
spin cycle also means clothes 
spend less time in the dryer. 

so, it's no wonder it wears the 
EPA's Energy Star“ the Kenmore | 
Elite" HE3t. it takes doing laundry | 


in a whole new direction. need 


"Honey, why don't you get 


the сағ... just need a minute 
! 


(0 clean my jewelry 220 


PASCAL CHEVALLIER 

This photographer's worlds are colliding. He 

started out shooting pure interiors, then moved into 
fashion. But photographing our story on Pierre Bergé, 
head of Yves Saint Laurent couture ("French Twist," 
page 162), brought Chevallier back to both realms. It 
also reminded him of one of his first assignments, at 
age 19: Saint Laurent's Marrakech garden. "| used 

to do straight interiors, but | do it sporadically now, for 
fun,” Chevallier says. "What | like is to have a fabulous 
place to shoot, combined with someone interesting." 


JAMES WADDELL | 

"I've never referred to myself as an artist,” says James | 
Waddell, who prefers the word "photographer." He got 
interested in photography more as a viewer, by way of 
National Geographic and a world trip, and aspires 
to do "reportage-y, fly-on-the-wall photography." For 
our story on Gilles Dufour's apartment ("The Gilles 
Factor," page 172), Waddell came armed with 
sketches of what he wanted to shoot. "I liked Dufour's 
apartment, his style, his whole cup of tea," he says. 

“For me, a good story will have a good narrative." ® 


—M— 


JOSE PICAYO 

“Everything | see is gone in a second,” says José 
Picayo, who photographed one of our ladylike chairs 
(“My Chair Lady,” page 148). It may be because he 
moves so much. His life has led him from Cuba 

to Puerto Rico to the United States; his work encom- 
passes interiors, fashion, and portraits. "| travel 
sometimes," Picayo jokes, and he turns that into a 
chance for travel shoots. "| like the break, the different 
t jobs. Photography is like life—it's all moving by, and 
A { you're never going to have the same moment again.” 


INTRODUCING i JASON SCHMIDT 


Photography was Jason Schmidt's second choice. 


CON NO І 5 5 EU RS “| thought | wanted to be an architect,” he says, "but 
JEWE LRY SOAP it’s a tough field, so | started taking pictures of archi- 
$ tecture instead." It was a natural step. “I'm interested 

in the way that architecture delineates space and 
frames conversations,” he says, “the same way that 


With this quick, countertop 


beauty treatment, dazzling photography does.” That doesn’t stop him from having 
. 1 ғ. fun. While he was shooting “Ship of the Desert” 
jewelry 1s just (page 132), “it was almost a hundred and ten degrees,” 


seconds away. he says. “We dove into the pool every hour!” 


JESSICA CRAIG-MARTIN 

“It's а revulsion/fascination thing," Jessica Craig-Martin 
says, trying to explain why she does so much 

fashion photography. “I want to become a rich trophy 
wife, and then I'll become one of my subjects—it 
could all be a very beautiful circle.” Or ironic, as many 
of Craig-Martin's society photos are. In her shot for 
“My Chair Lady” (page 148), she “wanted to show the 
ridiculousness of wearing animal prints as sex 
magnets. The pig with the leopard jacket was the 
ultimate expression of that.” —JENNY GAVACS 


c ae JEWELRY SOAP. 
Housekeeping 


Good a 
un, Promis ac 
m ave Р Hane 
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CONNOISSEURS 


CONNOISSEURS, 


JEWELRY SOAP 


Visit www.connoisseurs.com for more information 
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Whatever hat you wear today, 


be assured we have 


the perfect thing to go with it. 


~ THOMAS KINKADE 
E 


THIS YEAR, CELEBRATE 


THE TRUE MEANING OF THE 


HOLIDAY SEASON WITH 


THE SALVATION ARMY AND 


AMERICA'S PAINTER OF 


CHRISTMAS, THOMAS KINKAD] 


A PORTION OF ALL PROCEEDS 


WILL BE DONATED TO THE 


SALVATION ARMY. FOR A 


THOMAS KINKADE RETAILER 


NEAR YOU, CALL (800) 366-373 


The Season of Giving 
Limited Charity Edition Canvas 


©2001. Thomas Kinkade, Media Arts Group, Inc., Morgan Hill, CA 
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DOMINIQUE BROWNING ® | 
AND THE EDITORS OF HOUSE. &:G ARDEN 


september song 
wow! What an absolutely gorgeous 
cover for your September issue! I 
will save it, frame it, take it to my floral 
designer, hand-deliver it to my local 
artist friend, and commission her 
to do a painting of it. I love the vibrant 
green, orange, yellow, and magenta. 
The luxury and tradition theme 
of this issue and “Continental Drift” 
are fabulous. I subscribe to every 
decorating magazine published; this 
is the first cover that has inspired 
me to say thank you. 

MARY CHRISTENSON 

Bakersfield, CA 


AFTER A LONG DAY of school supply 
shopping with my kids, I stopped at 
my local bookstore to browse through 
the new magazines. My eye was immedi- 
ately drawn to your September cover. 
Not only is it elegant and beautiful, 
but it is a wonderful welcome to fall for 
those of us who are mourning the 
passing of summer vacation. This one 
will stay on my coffee table for months 
after I have devoured the contents. 
ROBYN MASTANDREA 
Buford, GA 


brutally honest 

I WHOLEHEARTEDLY AGREE with 

“Eight Looks That Are Past Their 

Prime,” by Paul Fortune [September]. 

Thank goodness that someone has 

the guts to write what a lot of us have 

been saying among ourselves for 

years, and that your publication is savvy 

enough to print it. How refreshing. 
MAUREEN SANDERS 

La Quinta, CA 


“HOUSE & GARDEN” IS AN extraor- 
dinary magazine. It contains, however, 
a continuing blight. I’ve grown so 
weary of Paul Fortune’s ramblings that 
I have to beg you to ax the column. 
It alone is reason enough for New 
Yorkers to look down their nose 
at us in the West. Without it you'd 
have a perfect magazine. 

MICHAEL ALDRIDGE 

Laguna Beach, CA 


Ы А.) 


car talk 
I WAS DISAPPOINTED with the slant 
of the August issue’s On the Block, 
“Tt’s a Guy Thing.” I am a woman and 
love classic cars. I might have expected 
to see this mind-set in the 19505, but 
not today. You owe car-loving women 
everywhere an apology. 

ADELE SATORI 

Via E-mail 


Of course, everyone loves classic cars. 

But On the Block is meant to serve as a 
basic buyers guide to items at auction, 

and, as dealers note and our article reported, 
an estimated 90 percent of purchasers 

in this field are men. Our story merely 
reflected that fact, in what we hoped 

was an amusing way. We apologize if our 
approach offended women. 


In the Fuly 2001 issue, we erroneously 
implied that wallpaper from Schumacher 
will not bond well in a steamy bathroom. 
In the September issue, we incorrectly 
stated that magnets will stick to brass. 
We apologize for both errors. 


PLEASE WRITE Us at House & Garden 
(4 Times Square, New York, NY 10036). 
We also accept letters by E-mail 
(letters? house-and-garden.com) and 
fax (212-286-4977). Include your name, 
address, and daytime phone number. All 
submissions become the property of 
House é Garden and will not be returned; 
they may be edited and published or 
otherwise used in any medium. ce 
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patment 


GET THE SIGNS OF AGING OFF YOUR CHEST. 
AND ARMS. AND LEGS. v 


1. Diminishing | 


2. Reducig e of age spots on the chest ` 


3. Smg 


elbows and knees 


"Introducing Olay Total Effects Body 4.) 
“Treatment. With the advanced 
technology of VitaNiacin, it fights 
seven signs of aging. You'll love 
your skin again once you 

see how it firms upper arms 

and diminishes the appearance 
of age spots on the chest. 
www.olay.com 


per arms 


and arms 


OLAY 


Find Total Effects total effects 


Body Treatment exclusively 
ith Olay skincare products. 


moisturizing 
treatment 


love the skin you're in" 
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Alabama 


Acton Flooring, Inc. 
Birmingham 
877-WOOL-RUG (877-966-5784) 


Arizona 


McFarland's Custom Carpets 
Scottsdale 
480-423-9155 


Toliver’s Carpet One 
Tempe 
480-777-5556 


California 


Abbey Carpet of San Francisco 
San Francisco 
415-752-6620 


Beau Monde 
South San Francisco 
650-952-0119 


Carousel Custom Floors 
Pasadena 
626-795-8085 


Carpets & Floors, Inc. 
Monterey 
831-372-2300 


Floor Styles 
Cathedral City (Palm Springs) 
760-324-1661 


Lamorinda Floor Fashion 
Lafayette 
925-284-4440 


Tuttle's Carpet One 
Laguna Niguel 
949-831-1332 


Van Briggle Floors 
Campbell 
408-371-2003 


Colorado 


Balentine Collection 
Aspen 970-925-4440 
Breckenridge 970-453-5444 


Connecticut 


Kalamian's Rug Shop, Inc. 
New London 
860-442-0615 


Vorelli's Fine Floor Coverings 
Ridgefield & New Canaan 
203-431-9262 


Florida 


Crystal Tree Carpet 
North Palm Beach 
561-622-6333 


Georgia 


Bell Carpet Galleries 
Atlanta 
404-255-2431 


Images Floor Coverings 
Atlanta 
404-876-6201 


Myers Carpet 
Atlanta 404-352-8141 
Dalton 706-277-4053 


Illinois 


Carlson's Floors, Inc. 
Geneva 
630-232-4964 


Central Rug & 
Carpet Co., Inc. 
Evanston 
847-475-1190 


D. Edmunds Interiors 
& Floor Fashions 
Burr Ridge 
630-920-8900 


DeSitter Carpet 
and Rug, Inc. 
LaGrange 
708-352-3535 
Carol Stream 
630-653-5200 


Lewis Carpet One 
Northbrook 
847-835 -2400 


Rexx Rug 
Chicago 
773-281-8800 


Massachusetts 


Faber's Rug Co., Inc. 
Wellesley 
800-698-3223 


Harry's Carpet One 
Quincy 
617-328-4002 


Landry & Arcari 
Salem 
800-649-5909 


Michigan 
McLaughlin's Home 
Furnishing Designs 

Southgate 

734-285-5454 


McLeod Carpet One 
Bloomfield Hills 
248-333-7086 


F 
NEW ZEALAND * 


THE STANDARD OF EXCELLENCE IN WOOL CARPETS 


Village Carpets 
Chicago 773-935-8500 
Winnetka 847-446-3800 


Indiana 


Lagemann Carpet, Inc. dba 
The Carpet Craftsman 
Fort Wayne 
219-490-3655 


Kansas 


Carpet Corner 
Kansas City Area 
800-365-2102 


Madden-McFarland Interiors 
Leawood 
913-681-2821 


Louisiana 


LaCour's Carpet World 
Baton Rouge 
225-927-4130 


Maine 


Downeast Rug Co. 
Portland 
207-775-7818 


*To -the-trade showrooms. € 2001 Wools of New Zealand, Ltd. 


Riemer Floors, Inc. 
Bloomfield Hills 
248-335-3500 


Missouri 


Design Gallery* 
Kansas City 
816-753-3160 


New Hampshire 


Concord Carpet Center 
Oriental Rugs & Carpeting 
Concord 
603-225-6600 


New Jersey 


Kaprelian Oriental Rugs 
and Carpets 
Ridgewood 

877-644-5306 
Rug & Kilim Carpet 
Short Hills 973-467-1820 
Morristown 973-425-2800 


New York 
A-1 Interior Carpets 
New York City 
212-734-8929 


Carpet Trends 
Rye 
800-878-5188 
Country Carpet & Rug 
Syosset 
516-822-5855 


Data Carpet and Rug 
New Hyde Park 
516-352-8700 


Designers North Carpet, Inc. 
Albertson 
516-484-6161 


Einstein Moomjy 
New York City & New Jersey 
800-864-3633 


Sam's Floor Covering 
White Plains 
914-948-7267 


Ohio 
WCOCV Flooring Design Center 
Stow 
330-688-0114 


North Canton 
330-494-4726 


Oregon 


Atiyeh Brothers Rugs & Carpets 
Portland 
503-639-8642 


Pennsylvania 


Barb-Lin Carpet One 
Doylestown 
215-348-8116 


Tennessee 


Myers Carpet 
Nashville 
615-777-3344 


Texas 


CDC Carpets & Interiors 
Austin 
512-327-8326 


Emmet Perry & Co* 
Houston 713-961-4665 
Austin 512-323-5503 


Schroeder Carpet & Drapery 
Austin 
512-462-1551 
Truett Fine Carpets and Rugs* 
Dallas 
214-748-7550 
Venetian Blind & Floor 
Carpet One 
Houston 
713-528-2404 


Virginia 
Carpet One of Alexandria 
Alexandria 
703-370-0000 
Washington 


M.G. Whitney & Co. 
Issaquah 
425-369-8100 


Washington, D.C. 


Classic Floor Designs, Inc. 
Washington, D.C. 
202-872-9860 


YOUR FAVORITE 
WOOL SWEATER 


SQUARED. 


On your body or on your floor, nothing looks, 
feels or endures like wool. For fashionable and 
long-lasting wool carpet, look for the Wools 
of New Zealand Brand. The Standard of 
Excellence in Wool Carpets and Rugs. See the 
retailers and trade showrooms listed on the 


opposite page or visit us at www.woolsnz.com . 
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Di MODOLO 


MILANO 


HOME FURNISHINGS 


MANAGER 
Lauren C. Hwang 


FASHION AND BEAUTY 


MANAGER 
Estee Battista Cross 


PUBLISHER 
Brenda G. Saget 


ASSOCIATE PUBLISHER 
Alison Adler Matz 


ADVERTISING DIRECTOR 
Kristine Schreiber 
LUXURY GOODS 
MANAGER 


Angela DeLorenzo Parauda 


HOME PRODUCTS 
MANAGER 


Amy Oellrich 


CONSUMER PRODUCTS 
MANAGER 


Maura Fitzpatrick Curry 
DIRECTOR OF SPECIAL 
PROJECTS 
Valerie Heine 


CREATIVE SERVICES DIRECTOR Laurie Niehoff 


PROMOTION ART 
DIRECTOR 


Hollie Vose 


PUBLIC RELATIONS 
DIRECTOR 


Robin Phillips 


MARKETING DIRECTOR 
Carol S. Swirsky 


WEST COAST MANAGER 
Karen Figilis 
6300 Wilshire Blvd., 12th Fl. 
Los Angeles, CA 90048 


Tel: 323-965-3454 Fax: 323-965-2866 


DETROIT MANAGER 
Steph anie Schultz 
2600 W. Big 
Troy, MI 48084 


Tel: 248-458-7968 Fax: 248-637-2451 
NEW ENGLAND MANAGERS 


Gretel Schneider 
Stephanie S. Cough; an 
Responsible Media 


55 Fiske Rd., Wellesley, MA 02481 
Tel: 781-235-2434 Fax: 781-237-5798 
EUROPE 
Maria Elvira Carrión 
Mercury Publicity Ltd. 
16 John Street, London, WCIN 2DL 


ig Beaver Road, Suite 440 


SENIOR MERCHANDISING 
DIRECTOR 


Lisa Ripko 


SPECIAL EVENTS 
DIRECTOR 
Gwen Mitrano 
MARKETING MANAGER 
Holly Whetsell 


BRANCH OFFICES 


SAN FRANCISCO MANAGERS 
Kristen Foster/Lynne Fiorindo 


50 Francisco St., Suite 115 
San Francisco, CA 94133 


MERCHANDISING 
DIRECTOR 


Scott Schaiberger 


PROMOTION 
MANAGER 


Kendall H. Carlson 
BUSINESS MANAGER 


Sherri Smith-Ginsberg 


MIDWEST MANAGER 
Karen Alfirevic Walker 


75 N. Michigan Ave., Suite 3550 


Chicago, IL 60611 


Tel: 415-955-8244 Fax: 415-986-7396 Tel: 312-649-3508 Fax: 312-649-5734 


SOUTHEAST MANAGER 
Lynne Lindsay 


SOUTHWEST MANAGER 


eanne Milligan 


Lindsay, Mann & Co., 1001 Macy Drive Milligan & Mosley, 8609 N.W. Plaza 


Roswell, GA 30076 


Tel: 770-645-6855 Fax: 770-645-6828 


CANADA 
Dodd Media Sales 
3121 Theatre Rd. N., 
RR4 Cobourg, 
Ontario, Canada K9A4J7 


Tel: 905-885-0664 Fax: 905-885-0665 
COLLECTION CORNER 
Marie Isabelle 
Media Services 
32 Shepard Road 


Drive, Suite 435, Dallas, TX 75225 
Tel: 214-368-2001 Fax: 214-368-3434 


ITALY 
Catherine Billups 


Studio Billups, Via Pinamonte 


da Vimercate 6, 20121 Milan, Italy 


Tel: 39-02-2900-1796 
Fax: 39-02-655-4080 


Tel: 44 (0) 20-7611-1900 Fax: os 20-7242-9757 Norfolk, CT 06058 Tel: 800-280-2069 


ASSISTANTS 


Hope Hughes, de Loudon, Jennifer Nunn, Natasha Shrieves, 
Hannah Sinclair, Laura Swain, Janet Talbott 


ASSISTANT TO THE PUBLISHER 


Judith M. Goldminz 


CHAIRMAN $. I. Newhouse, Jr. 
PRESIDENTAND CEO Steven T. Florio 


NEW YORK ADVERTISING OFFICE 
TEL: 212-286-2860 FAX: 212-286-4672 


Condé Nast House & Garden is published by the Condé Nast Publications Inc., 
Condé Nast Building, 4 Times Square, New York, NY10036 


Executive Vice President-Chief Operating Officer CHARLES H. TOWNSEND 
Executive Vice President-Chief Financial Officer JOHN W. BELLANDO 
Executive Vice President-Chief Marketing Officer PETER KING HUNSINGER 
ExecutiveVice President-Human Resources JILL BRIGHT 
Assistant to the Chairman ERIC C. ANDERSON 
Senior Vice President- Consumer Marketing PETER A. ARMOUR 
Senior Vice President-Manufacturing and Distribution KEVIN G. HICKEY 
Senior Vice President-Corporate Communications MAURIE PERL 
Senior Vice President-Planning & Development PRIMALIA CHANG 
SeniorVice President-Advertising Services ROBERT A. SILVERSTONE 
SeniorVice President-Market Research SCOTT McDONALD 


Vice President-Systems and Technology OWEN B. WEEKLEY; Vice President-Editorial Business 
Manager LINDA RICE; Vice President-Marketing and Database STEPHEN M. JACOBY; 

Vice President-Corporate Creative Director GARY VAN DIS; Vice President-Real Estate ROBERT BENNIS; 
Vice President-Retail Marketing JAMES MATE; Vice President-Ireasurer DAVID B. CHEMIDLIN; 
Vice President-Corporate Sales LESLIE PICARD; Vice President-Corporate Sales and 
Marketing, Detroit PEGGY DAITCH, Vice President-Creative Marketing CARA DEOUL PERL 
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domestic bliss 


We can’t stop thinking about... 


An Hermes fly whisk 


sits atop pillows 
inspired by the silks of 
eminent racing stables 
from top, Belair Stud; 


Calumet Farm, winner "A 1 

of eight Kentucky " 

Derbies; and Glen 4 : i 

Riddle Farm, owner / ) 

of Man O' War. The 2 | 

Christian Liaigre stool, p | 
Д i 


perfect for pulling on 
your Wellies, is from 
Holly Hunt. 


We're hot to 
trot for anything 
with equine 
ambience, from 
hunt prints to 
saddle blankets 


WRITTEN BY GREGORY CERIO * PHOTOGRAPHED BY LISA CHARLES WATSON * PRODUCED BY JAMES SHEARRON 
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domestic bliss 


PLAY 


A few equestrian trimmings 
rein in the hard edge of 
modernism. A red-wool 
covered sofa and an 
ottoman from B&B Italia 
are hunt-club ready. A 
tartan slipcover and tartan 
and gold pillows (fabric 
from Clarence House) 


complete the look. A 


e first heard hoof- classic Hermés saddle 
beats early this year. —.. blanket is draped over a 
Seabiscuit, Laura Christian Liaigre leather 
Hillenbrand's bio of the sling chair. Floor lamp 
great Depression-era and hurricane lantern from 
Thoroughbred, began its canter Ralph Lauren; equine 
up the best-seller lists. Hacking photographs by Steven 
jacket and jodhpur ensembles Klein, available through the 
appeared on fashion runways. In Staley-Wise Gallery, NYC. 
June, both Christie's and Sotheby's 


auctioned groups of the brawny 
yet gorgeous paintings by 

famed equestrian artist Sir Alfred 
Munnings. Suddenly, everywhere 
we looked we saw the aesthetic 

of the horsey set: racing trophies 
filled with flowers; horse blankets 
used as throws; furniture made 
with saddle leather; bureaus and 
dressers with brass hardware 
reminiscent of horse tack; foldable 
campaign chairs at the ready. 
Some friends even reported spot- 
ting hipster girls at London's 
Portobello Market wearing ribboned 
rosettes, as if they had just taken 
top honors at a gymkhana. In a 
way, it’s not such a surprise that 
we'd turn to the equestrian world 
for design guidance. After a year 
of economic turbulence and 
political uncertainty, there's 
something reassuring about the 
blue-chip traditions and just-so 
proprieties of horsemanship. As 
Ralph Lauren has known for years, 
equestrian style implies both patri- 
cian exclusivity and elegance, and 
an air of well-rubbed coziness— 
strict etiquette and a whiskey and 
soda by the fire. So we took in 

the races at Saratoga, cashed a 
few plump exacta wagers, and 
used the proceeds to buy a wool 
and cashmere Hermés blanket to 
take off the autumn chill. Tallyho. 
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domestic bliss 


A veday traditional flannel-slipcovered wing chair from Waldo's Designs gets a sporty twist with the addition of stripes inspired 
by the black and white stable colors of Edward Stanley, the 12th Earl of Derby, after whom derby races are named. Nostalgia 
for quieter Victorian days made hunt-scene prints, such as the Sanderson linen on this pillow, popular in the 1930s. The 
colorful graphics still pack a punch. 3 In the 19th century, furniture makers created sturdy yet portable pieces, like this repro- 
duction teak campaign chest from British Khaki, to furnish a cavalry officer's tent on the battlefield. The blankets are from Asprey, 
top, and Holly Hunt. 4 A ca. 1870 kerosene lantern from Marvin Alexander, NYC, lets you join the light brigade. 
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1876. Now In America. 
135 Prince Street - New York . Royal Hawaiian Shopping Center 

1450 Ala Moana Boulevard - Honolulu 
Please call 866-4LANCEL 


In France Since 
- 846 Madison Avenue - New York - 
. Opening soon, Ala Moana Shopping Center 


vailable al Lancel stores 
2301 Kalakaua Avenue - Honolulu 

Also available at Nordstrom, Lord & Taylor, Marshall Fields and other fine retailers 
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domestic bliss 


PLAY 


v wee 


Photographer Steven Klein’s black-and-white shots of horses (page 41) are 
examples of a genre that goes back centuries. Artists have depicted horses ever 
since there were artists—see the cave drawings at Lascaux—but equine por- 
traiture came into its own in the 18th century. “In the 1700s, fortunes were made 
and lost at the track,” says Andrew Rose of Sotheby’s, whose next sporting art sale 
is November 2. “Portraits of horses were more valued than portraits of wives.” For 
collectors, George Stubbs, whose circa 1769 painting of the great stallion Eclipse, 
above, is the master. Today, his works sell for $5 million plus, a figure topped only 
by Edgar Degas, whose best racing paintings might sell for $15 million. Work by 
top equine artists of the 1800s, such as Ben Marshall, can fetch $600,000; those 
by the best 20th-century equine artist, Sir Alfred Munnings, twice that and more. 


NEW PASTURES Equestrian style is trotting all over. Turn out for weeding with 
an Негтев saddle-blanket garden bag, $980. Tweaking horsey toffs, cashmere 
sweaters from U.K. fashion firm Fake London come with a prize-style rosette 
that cool kids wear on lapels or seat pockets. (It’s supposed to be backwards.) 
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= LOVING CUPS Antique trophies 
suggest pedigree, but they 
can be picked up in shops and 
| at auctions. These sterling 
pieces from Nathan Horowicz, 
Я NYC, cost $600 to $1,400. 
"| love the shapes,” decorator 
Miles Redd says. “And the 
gleam of silver on polished wood 
АТ is so damn beautiful.” 


Known as racing silks or stable 
colors, the brightly patterned 
tunics worn by jockeys have 
been a part of horse racing 
|j since 1762, when the Jockey 
Club, the sport’s governing 
body, introduced the attire 
“for the greater convenience 
of distinguishing the horses in running.” 
Nineteen owners, including seven dukes and 
four earls, were the first to register their silks, 
most choosing solid colors. Today, more than 
20,000 designs are registered with the 
Jockey Club. Of the silks chosen in 1762, 
only the Duke of Devonshire's "straw" has 
been in continuous use by the same stable. 


\ шш жынына... 


HABIT FORMING Riders һауе dressed in Holland & 
Sherry fabrics since 1836. The Savile Row firm now 
makes cloth (twill, cord, and tattersall, above) for 
interiors. A New York showroom will open this fall. 
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Vehicles shown L to В: Chrysler Town & Country, Sebring Sedan, Concorde, Sebring Convertible, ЗООМ, PT Cruiser, Sebring Coupe. 


луопе can make water boil. But passion, ah, that's a completely different 
ory. You can see it in our engineering and design-shapes so sleek they 


as easily into a Soho gallery as they do on the road. To find out about our 


vard-winning lineup, just call 1.800.CHRYSLER or visit us at chrysler.com. 


CHRYSLER 


Drive =Love 


House & Garden story inspires birthday gift for Vice President! 

When Liz (above) and Mary Cheney commissioned a 60th-birthday gift for their 
father—an artwork showing the geographic sweep of his great-grandfather's Civil 
War service—they had no idea that their dad, Vice President Dick Cheney, would 
celebrate the day in the White House. The family didn't know much about Samuel 
Fletcher Cheney. "At home, his sword stood in a barrel with the baseball bats," the 
Vice President said. Using details that the sisters uncovered, Julie Ruff and Connie 
Brown at Redstone Studios (House & Garden, September 1999) created a map 
reminiscent of Civil War-era cartography that narrates the young soldier's wartime 
adventures. The map now hangs prominently in Cheney's West Wing office. He 
likes to imagine his ancestor marching up Pennsylvania Avenue at war's end in the 
Grand Army review—not far from where his great-grandson sits now. 


1 MARRIED [^ 
ADFENTURE. 


4 LIPPINCOTT i 
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NEWS 


PERFECT YOUR GRIP 


It has been said that the doorknob is the home’s 


handshake. Any of these luxurious knobs and levers 
certainly say welcome. Designer Steven Sclaroff 
drew inspiration from such varied sources as Georg 
Jensen flatware and I8th-century Georgian hard- 
ware. In several finishes, $300 to $600, at Nanz 
Custom Hardware, NYC. 212-367-7000. 


быы к 
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We know better, but sometimes a cover says it all 


With its zebra-patterned cover, Osa Johnson's memoir 
1 Married Adventure is one of those books prized by deco- 
rators for the zing that the cover can bring to an interior. 
"That is definitely a tabletop book," says Jeffrey Bilhuber, 
who claims to have used it to punctuate every job. “It’s visu- 
ally exciting, and then there's that title" (The book also hap- 
pens to be a lot of fun to read.) In a blue room, Miles Redd 
loves the petite pink punch packed by the dust jacket for 
Elsa Schiaparelli's Shocking Life. Larry Laslo likes to stack 
copies of The Best of Flair (red), Horst's Interiors (bur- 
gundy), and Brenda Cullerton's Geoffrey Beene (orange), 
as much for the bold colors of their boards as for the chic 
subject matter. When we broach the topic, Albert Hadley 
expresses shock: "I hope people have more respect for 
books." Then he warms up. "Of course, if you have a pile 
of them," he says, “you do put the best-looking one on top.” 
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er Art Center, Minneapolis, MN, 
ber 13 - January 13, 2001-2002 
See the art that launched a 
‘movement. Organized by the 
Walker and the Tate Modern, 
London, “Zero to Infinity: Arte 
1962 - 1972" feat ires work 
by fourteen iconoclastic Italian 
artists who changed the course 
of 20th century design by helping 
to launch the Conceptual Art 
movement. For more information, 
call 612-375-7622 or visit 
www.walkerart.org. The United 
States presentation of this exhibit 
is made possible by the 
alian Trade Commission. 


РА ART OF SIMPLICITY 
Q 


THE SEAT OF STYLE ` 


November 4 - 7, 2001, New York, NY 
Celebrate the tradition and 
influence of Italian design and 
receive discounts of up to 20% on 
merchandise by Italy's leading 
furniture manufacturers. Gain 
insight into Italian artistry with 
panel discussions by müseum 
curators. Plus, find out how you 

n win a trip to Milan's ! Р епаагу 
furniture fair, Salone del Mobile. 
For more information and 
to receive your invitation, call 
212-353-1383 or visit 
www.abitareitalia.com. Sponsored 
by Federlegno-Arredo anid the 
Italian Trade Commission. 

4 
STYLE TO BOOT 
the latest looks by the 
г ames in Italian design, 


ir 


ut The Best of Italian Style 


0 E.convitalianstyle. Get 
der's look at today's top 
de of apparel, accessories, 
interior design and architecture. 


Once you've toured their styles 
online, tour the country that 
inspired them. Log on to find 
out how you can enter to win 

a trip to Italy. 
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“Timeless c Road Show" 
a 


House & Garden, 
Jaguar Cars, 
and Christie's 

Auction House 


Join us for the 3rd annual: 


View vintage modern Jaguars. 
Be privy to a one-on-one jewelry 
appraisal with renowned Christie's 
jewelry specialists. Enjoy an 
exclusive cocktail reception in 
true House & Garden style. 


Look for the 
"Timeless Elegance Road Show" 
in the following cities: 


November 5: Los Angeles, CA 
November 13: Wellesley, MA 
December 13: Palm Beach, FL 


For more information, 
or to receive an invitation, 
please contact Lisa Ripko 

at 212.286.6896. 


Mee 


JAGUAR 
CHRISTIE'S 


3 Advertisement 


| 


Talbots Women’s 
Scholarship Fund 


Talbots Women's Scholarship 
Fund Will Award $100,000 to 
Women Returning to College 


If you graduated from high school* 
at least ten years ago and are now 
seeking a college degree, 
Күсе would like to help. 


That's why we're awarding five 
$10,000 scholarships and fifty 
$1,000 scholarships for undergraduate 
study at accredited two- or four-year 
colleges, universities or vocational- 
technical schools. These scholarship 
awards are based primarily on financial 
heed and previous achievements. 


Please visit any Talbots U.S. store 
or talbots.com for an application. 
Applications must be postmarked 
by March 4, 2002. Scholarship 
боев will be notified by the 
end of July 2002. 


Talbots is Proud to Announce 
the 2002 Women’s Scholarship 
Fund Board of Judges 


Blythe Danner 
Caroline Kennedy 
Marlee Matlin 
Joyce Carol Oates 
Deborah Roberts 


b * See store for details. . 
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| | 
NEW 
FENG’S WAY (WITH FURNITURE) 


В When fashion designer Han Feng created a dreamlike 


installation for an exhibition of contemporary Chinese art at 
Sotheby's in New York last June, she had no idea a business 


would be born. Her colorfully lacquered furniture, with 
cushions made in 40 layers of felt, was the hit of the show. 
Prices start at $2,000. Han Feng Ltd. In NYC, 212-695-9509. 


In furniture and in fashion, felt is the material of the moment 


í Sound-absorbing Swell Panels wall tiles, $70 each, by Терро Asikainen 
for Snowcrash, at The Apartment, NYC, 212-219-3661. 2 Paola Lenti's 
chic travel case in mustard, $445, at Property, NYC, 917-237-0123. 
3 Ottoman, $450, at Banana Republic, 888-BRSTYLE. 4 Coffee table, 
$2,000, by Jim Zivic of Burning Relic, at Breukelen, NYC, 212-645- 
2216. 5 Raised-circle place mat, $24, by Anne Kyyró Quinn, at Con- 
ran's, NYC, 866-755-9079. 6 Sculpted wool and felt Kloc rug, $1,060, 
by Kristian Gavoille for Ligne Roset, 800-BY-ROSET. 


FAM | LY AFFAI R Furniture duo Todd and Amy Hase open a modern mom-and-pop shop 


To accommodate their growing busi- 
ness, furniture design team Todd and 
Amy Hase have moved their showroom 
from a prim 18th-century SoHo town 
house to a lofty storefront in a former 
warehouse in TriBeCa. Among the tall 
columns, you'll find Hase's signature 
furniture and his new line of fabrics. 
The vast space has been designed for 
comfort. When they come in, the Hases’ 
daughters, Ava, 1, and Chloe, 3, clearly 
feel at home—Ava even has a crib 
tucked between her parents' desks. 261 
Spring St., NYC, 212-334-3568. 
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AVAILABLE ONLY AT FINE EYEWEAR LOCATIONS 


For information on CHANEL VISION and locations, please call 800-550-0005 


domestic bliss 


S mash I ng! Covo breathes new life into Murano glass 


What happens when you pair nine of the hottest contemporary designers from around eer БУ es 

the globe with master glass blowers in Murano, Italy? You get Smash, the latest collec- y j Wik i vs Ж d 
tion from Italian housewares company Covo, curated by Emmanuel Babled. Smash 

includes works by Stephen Burks, Stefano Giovannoni, Ritsue Mishima, Marre Morrel, SIGNATU RE PRINTS 
Jerszy Seymour, and the four designers above. Through Property, NYC, 917-237-0123. 


With "Vera" flamboyantly inscribed in 
a corner, Vera Neumann's scarves from 
the 1950s and '60s are hot collectibles. 
Less known are her products for the home. 
In fact, a 1946 order from B. Altman 
for three parachute-silk place mats kick- 
started her business. The line grew to 
include table linens, bedding, china, and 
even dish towels. Neumann (at home, 
top, in Ossining, NY, in 1950) died in 
1993, but Schumacher has just reissued 
two patterns created during her long 
association with the company. Clearly 
inspired by Neumann's love of nature, 
Fiori di Campo, above, and Frondoso 
look as fresh as ever. 
CONTRIBUTORS: INGRID ABRAMOVITCH, THADDEUS KROMELIS, HOPE MEYERS, BROOKE STODDARD 
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WIRES 


e SPEAKERS 


EASY SYSTEM 


NEW FROM BOSE? 


Introducing the 3-2-1 
home entertainment system. 
Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 
without center or rear speakers. 
And without all those extra wires. 
Imagine that. 
For a free information 
, kit, dealers and Bose 
, Stores near you, call 
» 1-888-321-BOSE. 
Ask for Ext. D66 
Learn more at 321.bose.com 
and enter e-code: D66 


Hideaway Acoustimass' module not shown 
©2001 Bose Corporation JN10986 


Better sound through researche 


i bg NEWS 


David Chipperfield 
designed the furniture 
for the guest rooms, 
below, as well as the 
public spaces, left. 
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mn crowd The Shore Club heats up South Beach hy Mayer Rus 


UST WHEN YOU THOUGHT the ultra-hot South Beach renais- 
sance might finally be cooling down, along comes the Shore 
желде 4 Club (rooms for $525 and up; 877-640-9500). The latest entry 
in Miami's beach blanket bingo of deluxe boutique hotels, the 
Shore Club boasts an all-star cast of international design, fash- Eight cabanas, 
ion, and hospitality talents. The new, 325-room, 70-suite resort including the ocean- 
began as two Art Deco hotels: the Shore Club and the Sharalton. front Beach House, 
Elaborately renovated and refurbished by British architect David below, face the pool. 
Chipperfield, they are now part of 
the new Shore Club, a reconfig- 
ured complex anchored by a new, 
21-story tower he designed. Land- 
scape architect Miranda Brooks 
collaborated with him on the 
design of the outdoor gardens, ter- 
races, and reflecting pools. Celebrity 
chef Nobu Matsuhisa has orches- 
trated the culinary offerings at the 
resort's lounges and restaurants, 
including the first Miami outpost 
of his signature sushi mecca, Nobu. 
Rounding out the high-profile 


SCA. 
Sirena, above, one 


of the hotel's five party posse is erstwhile super- 
lounges and restau- model Christy Turlington, one of 
rants, is cloaked in the forces behind the Shore Club's 


highly figured marble. Sundari Spa. Viva South Beach! 
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Designer 

says a 
runner "must create 
a striking contrast 
with the material on 
which it lies." Orbo 
Design's Bands, 
$46 per square foot. 
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A runner to define and give life to a space 


"Runners are my favorite style of rug to 

design," Loophouse's Lorraine Statham says. 

"They encapsulate moments in time, flashes 

of inspiration struck down in carpet." Anything 

goes for runners today, from funky to classic, 

in leather, linoleum, or hand-knitted fabrics. 

Now, interior designers are putting these long, 

narrow rugs in any space that needs definition 

or emphasis. Run wild! —MEREDITH MELNICK 

"A runner adds color 

and texture," says interior 
designer Я 
Lorraine Statham's Hudson, 
$375, Loophouse, London. 


Interior designer 

loves linoleum 
"on a brick path." Westling 
Design's Deco Stripe, 
$840, Hollis, Chicago. 


Interior designer 


likes 
to put "small 
runners on either (арн y Lieto) 
side of a bed, ê х © = 7) 9 Ho фи 
creating a nice space %% y i е x f 
to step onto in the Ne жа ES о 
morning.” English y» SS DAY quo AN эфх '4 


Garden, $2,025, 
at Asmara, Boston. 


Runners can “create a 
TW] sense of direction and 
| point out a walking pattern, 
| says interior designer 

. Checker- 
board Stripe, $14.75 
per square foot, Woodard 
& Greenstein, NYC. 


Cut up an East Asian 
runner—choose one that is 
less rare than this example— 
says interior designer 

‚апа put 
the pieces in a hall. 
“It breaks up the linearity of 
standard runners.” Russian 
Kuba, $22,000, Doris 
Leslie Blau, Ltd., NYC. [> 
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fascinating rhythm 


Riffs on tradition. The cut-out cabriole leg flashes 
its essence, impelling a responsive backbend from 
the chair. Rich leather. Warm woods. Raw elements 
in incendiary combination. Good vibration. Pushing 
the boundaries with leaves that extend an intimate 
table for two to ten. 


The Dancer Table in solid black cherry, $1,799. 
Or sit this one out on the Tango Chair, $329. 


For the Crate and Barrel store nearest you, call 800.996.9960 
or visit crateandbarrel.com 


rhythm ana hues 


An elemental composition of earth 

air and fire-and the maestros who dare 

have а hand in creation. From a select 
e the plasticity of 


ге. Pooling at 
he radiant glaze 
the forces of 
nature conducted by man. Now 
playing at a Crate and Barrel 
near you. 


For the Crate and Barrel store 
nearest you, call 800.996.9960 
or visit crateandbarrel.com 


fascinating rhythm 


Riffs on tradition. The cut-out cabriole leg flashes 
its essence, impelling a responsive backbend from 
the chair. Rich leather. Warm woods. Raw elements 
in incendiary combination. Good vibration. Pushing 
the boundaries with leaves that extend an intimate 
table for two to ten. 


The Dancer Table in solid black cherry, $1,799 
Or sit this one out on the Tango Chair, $329. 


For the Crate and Barrel store nearest you, call 800.996.9960 
or visit crateandbarrel.com 


rhythm and hues 


An elemental com 
and fire-and 
have a hand in creation. From г 
quarry in France the p 
is transformed 
frozen in tim ire 10 
$ diant 

> signature of the forces of 
nature cond by man. Now 
playing at a Crate and Barre 
near you. 


Samoa 
$59.9. 


J/ 
< 


For the Crate and Barrel store 
nearest you, call 800.996.9960 
or visit crateandbarrel.com 


In passageways, says 

of Repertoire, a geometric pattern “serves 
to move the eye along the route.” Orbo 
Design’s Circles, $56 per square foot. 


Interior designer 

likes 
traditional runners, 
and often uses one on 
a Staircase. “It reduces 
the sound of people 
walking,” he says, 
“and makes it easier 
to walk up.” Turkish 
Kilim, $1,300, ABC 
Carpet & Home, NYC. 


Interior decorator 
likes 
woven leather 
runners “because 
they are quite 
unusual-looking and 
extremely durable.” 
Burning Relic’s 
Zipper, $2,900, at 
Breukelen, NYC. 


Try а runner іп 
an unexpected spot. 
Rug designers 
and 

like one “in 
front of a kitchen sink and 
counter.” Tibetan Norbu, 
$101 per square foot, 
from Odegard, NYC. 


Be careful where you | а А | | ( с | J 
E г 


put a fragile runner. 
And if you're thinking 
about a special 

place to display a rug, 


A 
TA. 
p— 


says, "don't forget walls." 
Federica Tondato's 
hand-woven Sound, 
$1,950, at Breukelen. 


Ж 
ч 


“I'd give these tiles to 

kids to make runners 

for their rooms,” interior 

designer 

says. “Kids are the best 

designers, next to God.” 

Paola Lenti's Tessera, 

$390 per tile, at Counter- 
1 | point, El Paso, TX. 
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Our neighbors were robbed! Police say the thieves got inside by cracking the code to the 


garage door opener. How can we make sure our house is safe? 


an electronic key: a code grabber. Your remote works by sending an entry code signal 


A The high-tech lowlife who burglarized the house next door may have the closest thing to 
to your garage door. Using a code grabber, a lurking burglar can record that signal and 


Our marble fireplace mantel is 
spotted, stained, and grimy with 
soot. What's the best way to clean it 
without scratching the stone? 

For antique mantels, consult a pro- 
A first. For a newer piece, 

use a pH-neutral stone soap (HMK 
Stone Care and Lithofin make good ones 
for marble) to clean surface grime. 
Lather the soap onto the marble, wait 
15 minutes, then gently scrub it off and 
rinse with clear water. For deep stains, 
try a clay poultice, such as Sure Klean 
or Fullers Earth. Apply the clay paste 
and leave it on for three days, keep- 
ing it moist by covering it with plastic. 


return later to open the door. Don't panic. Many newer garage door openers are equipped with 
rolling code technology. Each time the remote is used, it creates a brand-new signal. The old 
signal will not work, and would-be thieves are thwarted. If you're using a fixed-signal garage 
door opener, you can upgrade without buying a whole new system. Genie (geniecompany.com) 
offers an Intellicode Universal Conversion Kit for about $50. Still jittery? When you're away 


Remove it with a rubber spatula and 
clear water, then buff with a soft cloth. 
After the deep cleaning, just mix a 
capful of clear ammonia in a bucket of 

water for regular washing. 
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nickel at stores that sell plumbing 
supplies or bathroom accessories. 
Some warmers are freestanding; others 
are mounted on the wall. If you have 
steam or radiant heat, ask your heating 
contractor to install a hydronic model. 
Hydronic warmers circulate hot water 
inside the hollow towel bars. If the 
plumbing for a hydronic model is not 
practical, have your electrician install 
an oil-filled electrical model. Or, for 
warmth on demand, opt for an inex- 
pensive plug-in design with an on/off 
switch, such as the Achiever Towel 
Warmer from Bed Bath & Beyond 
(bedbathandbeyond.com). 


N 
on vacation, pull the plug on your automatic opener and lock the door manually. ml % 
іт. 3 
RON “ $ \ 
т Ж TA —— «<. ' 
І have always wanted a wall- пе" Ч e 722 
7 دد‎ % / + 
mounted towel heater, like you та “ТӘЙ қ № ~ 
see in fine hotels. Where do | = & Я ! \ 
find опе, and how is it installed? v % -- ч 
Toasty towels can be yours. You'll і “ ` 
find those luxurious warmers in Ғ қ % 
chrome, brass, and even brushed 3 


| Our antique rocker needs a new cane seat. How 
— can | make sure the job is done correctly? 
Check the perimeter of the seat. If there is 
A: groove in the wood, then your chair was 
designed for machine-woven cane. The crafts- 
person who repairs your seat will press the edges of 
a prewoven sheet into the grooves. Glue and reed 
splines will hold the caning in place. If you see small 
holes drilled along the edge of the seat, your chair 
needs strand, or hole-to-hole, cane. In this process, 
thin strips of cane are threaded through the holes 
and woven by hand—requiring more time and skill. To 
find a qualified caner, check with antiques dealers, 
upholstery shops, and furniture strippers. 
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Aonda.com. 1-800-33-Honda ©2001 American Honda Motor Co, Inc. 


Smart. Good-looking. Strong. 
See? Genetic engineering actually works. 


[^ 
н Mem 


How did our engineers create a car this advanced? Lets just say they started with some very good DNA. 


The Accord. (HEZONIDA. 


b 
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| stole the idea for this 


Use mirrors to create 
dramatic effects all 


around the house 
by Nina Campbell 


A mirror can work magic. It 
enhances the glamour of candle- 
light, and a mirror on a wall 

or between a pair of windows can 
create an illusion of vast space. 
In her book The House in Good 
Taste, Elsie de Wolfe described 
how she transformed a dark 
brownstone by putting mirrors 
wherever she could to reflect 
more light. As with all good sleight 
of hand, the secret is quite 
simple once you've figured it out. 


mirrored shutter panel 
from Elsie de Wolfe. It invites 
more light into my sitting 
room. From the window seat, 
you can check who is at the 
front door, and also catch 
some wonderful reflections. 
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Mirrors in a garden are 
always a surprise. They help 
extend the living space 
out-of-doors. This antiqued 
tin mirror, hung like an 
open window on the ivy clad 
wall, is especially effective. 


This mirrored wallpaper 
is part of a collection 
inspired by my fascina- 
tion with mirrored 
furniture, such as this 
1930s chest of drawers. 


The mirror-topped 
dressing table is making 
а comeback. !'т sure 
brushing your hair at such 
a table makes you look 
better. If space allows, put 
one in your bedroom. 


b we << 

This 19th-century glass epergne makes ап excel- 
lent centerpiece on a dining table. The mirrored 
base gives lovely reflections, particularly when you 
use votive candles, which create a lovely evening 
scene. The polished wood enhances the effect. 
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Saks Fifth Avenue 


www.raymondweil.com 


here's a new and decidedly 
flamboyant hibiscus finding 
its way to garden centers 
near you. Sometimes called 
“fancy hibiscus,” these exuberant 
blooms come in more eccentric 
color combinations than a Lacroix 
ball gown. The grafted plants 
were once too expensive to 
mass-produce, and were 
known only to the hibiscus 
cognoscenti. Due to a recent 
propagation breakthrough, 
lower-maintenance, ungrafted 
plants are now available 
through hybridists like Florida 
nursery owner Curt Sinclair 
(exotichibiscus.com). While the 
showy, plus-sized blossoms 
look strikingly different from 
their plain-Jane predecessors, 
they are, in fact, the same 
tropical Hibiscus rosa-sinensis, 
with identical cultural needs. 
Protection from cold and regular 
biweekly feedings with a 
balanced 10-10-10 fertilizer 
should produce an ongoing 
pageant of blooms. Given sunny 
conditions, overwintered plants 
even flower indoors. Periodic 
pest checks (and 

an occasional spray) 

will keep these sultry 

beauties thriving. 


| A gallery of Curt 
Sinclair's hybrids 
I ‘Jami Lou’ 

‘Ocean Spray’ 

‘Jim Berry’ 

‘Gator Pride’ 

‘Banana Parfait’ 

‘Sun Showers’ 

‘Red Snapper’ 

‘Cloud 9’ 

‘Blueberry Hill’ 

10 ‘Erin Rachel’ 

it ‘Blue Thunder’ 

12 ‘Antique Treasure’ 


oU WwW N 


оо м 
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Orrefors 


FINE CRYSTAL SINCE 1898 


INCANDESCENCE 
(please help yourself) 


AVENUE by Martti Rytkónen. 


Available at Bloomingdale’s, Macy’s, 
Marshall Field’s and other fine stores. 
Visit www.orrefors.com or call 

800 351 9842 for more information. 
© 2001 Orrefors. 
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LARDER 


Orange, in all its forms, is just what the doctor ordered by Lora Zarubin 


For the best-tasting juice, 
oranges should be 
pressed, never squeezed 
or smashed. | like the 
OrangeX professional 
juicer ($129.95 at Sur 

la Table, 800-243-0852). 
It's solid, so it won't 
move around when you 


| think Florida oranges 
make the best juice. 

| They're just coming into 
season; order a box 
from citrusnow.com. 
877-CITRUS1. 


use it, and it's easy to clean. 


As the days grow shorter and colder, nothing satisfies the 
craving for warm weather quite like the taste of oranges. 
From fresh-pressed juice and tart sodas to flavored jelly 
beans and tangy spreads, orange essences chase the 
winter blues away. Not all of these contain vitamin C, but 
they'll provide you with the recommended daily allowance 
of sunshine—and that's sure to help keep the flu at bay. 


For the bubbly taste of orange, 
you can't beat these sodas: 
Whole Earth's Organic 
Sparkling Orange ($1.75 a can 
at Dean & DeLuca, 800-999- 
0306) is a healthier version 

of those Day-Glo pops from your 
childhood. Fentimans Seville 
Orange Jigger ($1.95 at 
Chelsea Market Baskets, 888- 
536-2873) is brewed with herbs. 


Jelly Belly's Orange Juice 
jelly beans are the perfect 
hit of OJ ($4 for 8 oz. at 
Dean & DeLuca), | love 
serving the bright little treats 
in Ted Muehling's porcelain 
clamshell dish ($105 at 
Moss, NYC, 212-226-2190). 


| go to Fouquet in Paris for an 
array of delicacies. M. Fouquet 
recommends a teaspoon of 
Whipped Orange Honey ($8.80 
for 500g) before bed; it does help 
me sleep. A dollop of Orange 
Cream ($8 for 220g) adds a 
hint of orange flavor to sauces. 
And who can resist candied 
orange peel ($7 for 100g)? 33- 
1-47-70-85-00. www.fouquet.fr. 


Bay Tree Food Company's 
Traditional Seville Orange | 
Marmalade ($12 for 

24 oz. at Chelsea Market 
Baskets) is the perfect 
blend of bitter and sweet— 


Cw just what you want on 
: a toasted, buttery English 4 
muffin. Seville rinds are hay oe 
not onl ici es A 
y delicious but ре 2 
reputedly quite healthful. ; LL i 
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CREATIVITY, FURL ED BY WoL Ff; 


OVENS. © OOK TOPS. CREATIVE OUTLET Ss. 


Will you cook for adventure? For therapy? For escape? Or because you simply can’t paints 


Nothing inspires you to create quite like a Wolf. Ovens that cook more evenly and quickl 


ban imagined. Cooktops that give you absolute control over the highest searing heat 


) the merest breath of flame. If you have but a spark of creativity, we're sure to ignite it. 


WOLF 


BUILT-IN OVENS 
As cooks, we had never found a convection system 
we liked. So we perfected it and gave it a brain. Our 
dual-convection system uses two fans and four 
heating elements to give you infinite control over a 
variety of cooking modes. How does it work? Fust 
leave it to the easy-to-use logic control system. We've 
taken convection further. And made it simpler. 


GAS COOKTOPS 
To turn the level of cooking up a few notches, 
we created a dual stacked-burner design. With it, 
you have the most control imaginable, using 
the upper burner for maximum heat transfer, 
the lower for simmering. In fact, it’s the 
only cooktop that can achieve true simmer. If that 
doesn't warm your beurre blanc, nothing will. 


Pee ereR TC COOKTOPS 
Design finesse meets cooking finesse. Our 30" and 
36" Ceran cooktops give you tremendous temper- 
ature control, from the highest heat to a simmer 
setting for sauces (one burner even has a 
melt setting). The 36" model has a triple heating 
element, letting you shape the heat to any size 
cooking vessel. Electricity has found its true calling. 


RANGES 
A Wolf range is a study in customization. Do you cook 
several dishes at once? Try our French-top option. 
For perfectly grilled meats, perhaps our charbroiler 
with infrared technology. Or for lumberjack-size 
breakfasts fit for a gourmand, may we recommend the 
griddle? Even our dual burners add meaning to the 
word range, from simmering sauces to searing tuna. 


| sun-zeno 4 Sub-Zero. Corporate companion and kitchen soul mate of Wolf cooking products. For 
SUB-ZERO ы 5 5 


over five decades, Sub-Zero built-in refrigeration has been the definitive kitchen 


component. Made by band. Tested to the nth degree. Now, all the ingredients that OLE | 
: WOLF 


go into the perfect refrigeration system go into the perfect cooking instrument. 


To fuel your passion call 1.800.332.1405 or visit www.wolfappliance.com. 


718-448-5713 
KARASTAN 


www.karastan.com 
- 800-241-4494 x42626 | 


800-453-3563 2 800-350-8686 х1702 


LEXUS FACTORY 
www.lexus.com 


NAFCO 
www.nafco.com - 
800-248-5574 


www.hysid.com 
800-33NYSID 


‘DIMODOLO 
www.dimodolo. com - 
212- 355-3350 _ 
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BO () KS: fashionable collection to admire and be inspired by 
by Julia Lewis 


Look Books 

B STILL LIFE (Bulfinch Press, $85) Culled 
from a brilliant career that has spanned more 
than six decades, this elegant portfolio of still- 
life photography illustrates Irving Penn’s abil- 
ity to find beauty in unexpected subjects. 
Iconic images such as “Bee Stung Lips” and 
lesser-known but masterful compositions 
reveal a dry wit and restrained elegance. 

E FORTUNY (Abrams, $60) This is a luscious 
survey of Mariano Fortuny's imaginative tex- 
tile creations, as well as the remarkable light- 
ing, costume, and set designs that made him 
the toast of prewar Europe. Be prepared to 
swoon over double-cut velvets, hand-pleated 
Silks, and hand-printed cottons, many of 
which are still produced today by Fortuny's 
Venetian workshop. If only these were the 
fabrics of our lives! 

Е HALSTON (Phaidon, $39.95) The fabulous 
life and legacy of Roy Halston Frowick, the 
man who designed Jackie Kennedy’s signa- 
ture pillbox hat, raised Ultrasuede aware- 
ness, and embodied 1970s hedonism. See 
the late, great designer at work and play with 
the usual hangers-on and Halstonettes. 


Living in Style 


Show Offs 
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M RUSSEL WRIGHT: CREATING AMERICAN 
LIFESTYLE (Abrams, $35) Published along 
with an exhibition at New York’s Cooper- 
Hewitt National Design Museum—on view 
from November 20, 2001, to March 10, 
2002—this new study of Wright’s work is 
sure to drive the prices of his once afford- 
able, mass-produced housewares skyward. 
E OBJECTS FOR USE: HANDMADE BY DESIGN 
(Abrams, $75) A dazzling tribute to the cre- 
ativity and craftsmanship that are alive in 
contemporary American studio workshops, 
this book features more than 300 hand- 
made, functional objects, and accompanies 
an exhibition at the American Craft Museum 
in New York through January 6, 2002. 

E VITAL FORMS: AMERICAN ART AND DESIGN 
IN THE ATOMIC AGE, 1940-1960 (Abrams, 
$49.50) Written in conjunction with the 
Brooklyn Museum of Art's current show— 
which runs through January 6, 2002—this 
interdisciplinary catalog examines the emer- 
gence of the biomorphic boomerang aes- 
thetic we associate with the cold war era. 


E SEE-THROUGH HOUSES (Ryland Peters & 
Small, $45) Bold and beautiful glass homes 
around the world illustrate the increasing 
sophistication of glazing techniques and 
applications, as well as the infinite possibili- 
ties of this basic building material. 

E HOUSE: AMERICAN HOUSES FOR THE NEW 
CENTURY (Universe, $55) Coauthors Cathy 
Lang Ho and Raul A. Barreneche have 
assembled a compelling group of innovative 
residential designs that respond to contem- 
porary technological advances, environmen- 
tal issues, changing family structures, and 
notions of domesticity. 

WI THE PRIVATE HOUSE (Clarkson Potter, 
$37.50) Designer Rose Tarlow meditates on 
the process and pleasures of transforming a 
house into a home. A personal memoir inter- 
laced with pragmatic decorating lessons, the 
book offers a peek into some of the remark- 
able interiors that Tarlow has created. 


TO ORDER any of the nine new books featured 
here, call 800-266-5766, Dept. 1820. 
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he Discover" Card is accepted at 1000 new locations every day including BARNESCNOBLEO 


DISC@VER FOR THE SLIGHTLY SMARTER CONSUMER 
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A trio of books demonstrate 
three diverse approaches to 


the art of bird appreciation 
by David Allen Sibley 


HAVE BEEN А bird-watcher for as long as I can 
remember. Specifically, I have studied the sci- 
entific identification and classification of birds. 
Even though my chosen focus is rather narrow 
and technical, the inspiration has always come 
from the birds themselves. The analytical work of 
identifying the birds is balanced by the aesthetic 
and spiritual satisfaction that comes from watch- 
ing them in nature. I believe it is this multifaceted 
appeal that draws so many people to birds, and 
allows everyone to enjoy birds in their own way. 
Artist Jim Dine uses birds as the characters in 
his dream story Birds Steidl, $35). After a one-page 
essay, “Reconstructing the Dream Called ‘North,’” 
the book is comprised of 36 black-and-white pho- 
tographs of stuffed owls and crows in a variety of 
settings. The pictures project an unsettling melan- 
choly: a dark, dusty, enclosed quality; it’s like look- 
ing through boxes of old photos in the attic. This 
book, which will surely appeal to art lovers (espe- 
cially those with an interest in birds), is not really 
about birds, which are incidental to the art. 
Victor Schrager’s Bird Hand Book (Graphis, $60) 
is a collection of photographs of birds held by 
human hands against a background of plain, light- 
colored fabric. The results are startling, amusing, 
and enchanting. These are birds at their most vul- 
nerable—restrained and stripped of all natural 
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A stuffed owl is an ominous 


presence in Jim Dine’s Birds, 


top left. 5 Black-and- 

white warblers from Victor 
Schrager's Bird Hand Book, 
top right. S Least bittern 
nestlings photographed in 
Stutsman County, ND, 

for Rare and Elusive Birds 
of North America, above. 


surroundings. But the setting only 
enhances the uniqueness of each species 
and the sense of independence and vital- 
ity that we associate with birds. A. 5. 
Byatt’s text complements and interprets 
this theme, and the book’s beautiful 
design weaves everything together. 
Rare and Elusive Birds of North America 
(Universe Publishing, $39.95) may sound 
like something to excite only the most 
esoteric bird nerd, but by pursuing his 
subjects with determination and skill, 
William Burt has produced a truly fasci- 
nating book with appeal far beyond that 
suggested by the title. The full-color 
photographs are stunning—rich and 
detailed — showing these species in their 
н natural habitats as few people ever get to 
see them. The text is a wonderfully engaging nar- 
rative of the travels behind each photograph. 
Ultimately, this is the story of one man’s quest, and 
of the satisfaction of exploration and discovery. 
Each book is a testament to the skill and passion 
of the artists —and to the universal appeal of birds. 


Professional birder and artist David Allen Sibley’ new 
book, The Sibley Guide to Bird Life and Behavior 
(Knopf, $45), was published last month. 
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You probably didn’t even know that electricity was something you pay for, and you certainly 

didn’t Know anything about energy shortages. Today, you can help the environment and save 

oney just by using energy efficient light bulbs, like SYLVANIA DULUX® compact fluorescents. 
Sure, they cost a little more, but sometimes you have to spend a little to save a lot. 


SEE THE WORLD IN A NEW LIGHT SYLVANIA oj 


For your free Lighting Guide call 1/800-LIGHTBULB or visit www.sylvania.com. 
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DESIGN 


A horoscope to help you decorate with the stars on your side 


{ A restrained palette and the deliberate use of 
pattern characterize this interior by Scorpio John 
Barman. 2 A passionate depiction of wartime suffering, 
Guernica is one of Scorpio Pablo Picasso's greatest 
masterpieces. 3 Eryngium, a thistlelike plant, is among 
this sign's symbolic blooms. 4 Scorpio delights in 
culinary twists, such as these dumplings disguised as 
flower blossoms, from Tangerine, NYC. 


TI 1 
Ty all about scorpio 
/ Color your world: deep red to black 
blooms 
horseradish, and other sharp flavors 
those who intrude 
Notable Scorpios: Pablo Picasso, Georgia O'Keeffe, 
John Barman, Gio Ponti, Isamu Noguchi 


Scorpio 


October 23-November 21 
A sensitive and loving water sign, Scorpio is emotional 
and approaches everything—be it an amorous affair or 
a decorating project—with passion. But while the 
world sees a confident personality and a splashy home, 
only those closest to you know that you've got a vul- 
nerable side, too. Intensely private, Scorpio reveals lit- 
tle, so few understand how unsettling you'll find the 
challenges triggered by Saturn’s rare clash with your 
ruler Pluto on November 2. At first, you'll resist com- 
promise, but by the Scorpio New Moon on the 15th, 
you'll be open to new options—why not a sporty 
microfiber on that 1940s slipper chair? Contemplation 
and confrontation will bring about resolutions that 
broaden your spectrum and allow others to under- 
stand you better. Keep these newly established lines of 
communication open, and by early November you'll 
discover a harmony that once seemed impossible. 


Plant life: prickly 
Eat up: mustard, 
Scorpio hates: 

Scorpio needs: time to develop trust 


Form fetish: convoluted 


sagittarius 

November 22-December 20 

You welcome prospective 
lifestyle changes even though 
you may be annoyed that 
they're beyond your control. 
Keep in mind that every- 
one is affected by the rare 
clash between practical Sat- 
urn and Pluto, which is in 
Sagittarius. Whether you're 
hunting for a new home or 
reorganizing your present 
one, your mood is suddenly 
more adventurous. Much as 
you'd like to settle things 
swiftly, keep your options 
open until you see what 
mid-December’s Sagittarius 
New Moon has to offer. 


capricorn 

December 21- January I9 

You're never thrilled to be 
told how to live your life. 
However, in dealing with the 
far-reaching changes trig- 
gered by your ruler Saturn's 
encounter with Pluto, you're 
surprised by new oppor- 
tunities. As you consider 
the options, you'll begin to 
question your environment. 
Should you keep the pent- 
house apartment or head 
for а lakeside cottage? Deci- 
sions are ultimately yours, 
but discussion provides use- 
ful insights. 


January 20- February I7 

Early November's stunning 
developments preclude swift 
decisions. Consider your plans 
tentative, and accept that 
change is inevitable. If ini- 
tially this seems a nuisance, 
you'll soon appreciate this 
flexibility. The living arrange- 
ments that seemed ideal just 
last month may now feel too 
confining. Wait until the dust 
settles before you commit 
to that 9-foot sofa. > 
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There's a time and place where everything is just right. You can look forward the whole day 
to spending half-an-hour there. From wall clocks to table clocks to the world's favorite floor 
clocks, Howard Miller makes fine clocks that make beautiful additions to your home. The perfect 
clocks for helping you mark time — including those rare times when you don't have to 
think about it at all. For your complimentary copy of our guide to The Finer Points of clocks 
and collectors cabinets, call 1-800-873-0506 or visit our website at howardmiller.com. 
For anything else, please contact us at 616-772-7277 or fax us at 1-616-772-1670. 
860 EAST MAIN AVENUE ZEELAND, MICHIGAN 49464 


The world’s leading clock compa! 


DISCES February 18-March 19 


While Pisces can be endlessly sentimental, 
once you've decided that something is 
over, it’s ancient history. Consequently, 
November triggers a major restructuring 
of your personal and professional life that 
is disruptive but long, long overdue. The 
more you clear out, the more options will 
come to light. This might be the perfect 
time to turn your neglected side yard into 
a Zen rock garden. Use that fertile imagi- 
nation, and by early December you'll be 
cultivating a whole new you. 


AFIES March 20-April 19 

Aries battles anyone who attempts to 
impose an unsolicited opinion. When con- 
flicts arise in early November—whether 
it’s a designer with extravagant ideas or a 
friend with more traditional taste—you 
always stand firm. Realize that, in reality, 
arguing achieves little. In fact, if you invest 
time in trying to understand others, the 
results will be eye-opening, to say the least. 
By mid-month you're willing to collaborate. 
Eventually, you'll trust that designer to 
redecorate the entire house and ask that 
friend for a lesson on toile de Jouy. 


1817115 April 20-May 19 

Instinctively, you know that the decisions 
you make around the Taurus Full Moon on 
November 1 must be yours alone. But with 
stern Saturn at odds with the manipulative 
Pluto, certain individuals seem determined 
to sway your thoughts. Listen to them; 
their ideas are sound, and they happen to 
know more than you do. However, in mat- 
ters of personal taste, the choices are still 
yours. Get out those bright paint chips— 
you'll meet opposition, whatever you do, 
so you might as well suit yourself. 


ESMINI May 20-June 20 

Your easygoing charm masks a determi- 
nation to have things your own way, be 
it your life or your surroundings. Conse- 
quently, you’re bound to encounter prob- 
lems with partners in early November, 
when Saturn, in Gemini, challenges the 
unyielding Pluto, putting relationships to 
the test. What’s more, the current empha- 
sis on practical matters forces you to deal 
with domestic demands —like that leaky 
faucet— that you've hoped would vanish. 
While vexing, this forces frank exchanges. 
The Gemini Full Moon on November 30 
triggers pivotal decisions involving others. 


Сапсег June 21-Јиу 21 


While changes іп your daily ог working 
life come as no surprise, they’re not neces- 
sarily welcome. However intriguing, the 
resulting complications will take all of your 
energy and attention until mid-month. 
When you find solutions, expect numerous 
revisions. While exhausting, the process 
will stimulate your thinking and inspire 
new possibilities. By the month’s close, 
you're exploring living arrangements— 
a houseboat, perhaps? — that wouldn't have 
crossed your mind before but now have 
a strong allure. 


160 July 22-August 22 

Environmental changes are neither expected 
nor well-timed. But by Saturn's power- 
ful aspect to Pluto, planet of renewal, 
on the 2nd, it's increasingly clear that 
this is an opportunity for top-to-bottom 
reorganization. Question even familiar 
habits: why have a desk in your bedroom 
if you're more inclined to work at the 
kitchen table? You'll soon find your- 
self intrigued by alternative scenarios 
that you would not have previously con- 
sidered. By November's close, this has 
renewed your optimism. 


virgo August 23-September 21 

Recent changes in your living quarters are 
more complex than you anticipated. With 
the potent aspect to Pluto on the 2nd indi- 
cating a fresh start, you realize that this 
is a chance to update your environment 
to go with your lifestyle. Whether you're 
installing a DSL for improved Internet 
connections or buying a high-definition, 
flat-screen television, you always go for 
the best. These projects inspire discussions 
about moving rather than remodeling— 
and by early November that's exactly 
what you're doing. 


libra September 22-October 22 

You begin November by debating whether 
to accept happy developments involving 
the people or projects that are near and dear 
to your heart. You may be skeptical, but 
you're better off agreeing first and talking 
out the details later. These discussions con- 
tinue well into the month of December. 
You soon realize that a high-maintenance 
environment looks glamorous but demands 
too much. When you rip out that white 
wall-to-wall carpet, you'll discover an unex- 


pected freedom. бә 
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www.walkerzanger.com 


rra Cotta - Glass Tile 4 AN CER 


Zanger showroom/dealer near you. 


unearthed. 


611.0199 ext. ` 
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SPECIAL ADVERTISING SECTION 


READYTOWARE 


Opulence meets simplicity ... The gentle lines and subtle 
embellishments of Scalamandré's Blythe chair recall an 
Edwardian sensibility. Upholstered in a 16th century Spanish 
design printed on a union cloth. For more information, 
call 800.932.4361 or visit www.scalamandre.com. 


SCALAMANDRE 
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SPECIAL ADVERTISING SECTION 


Mulberry Home takes inspiration from 
‘A Midsummer Night's Dream’ for its new 
Autumn/Winter 2001 collection of fabrics 
including Antique Stripe, Oberon Chenille, 
Antique Flower, Waterlily Silk and Leafy Silk. 
For more information, call 888.LeeJofa or 
visit www.leejofa.com. 


MULBERRY 


T7 


Mibsiy v 


Exclusively at ГееЈ : 
Available through Interior Designers and AEE n 
For more information please call 888-LeeJofa www.leejofa.cq 


w 


IT’S NATURE'S WAY ТО BE ROUGH. IT'S OUR WAY TO BE SMOOTH HIGHLANDER HAS WHAT 
TYPICAL SUVs DON'T — A 4-WHEEL INDEPENDENT MACPHERSON STRUT SUSPENSION FOR- 
A NICE COMFORTABLE RIDE. BASICALLY, THERE ARE NO ROUGH ROADS IN A HIGHLANDER. GET THE FEELING. TOYOTA 


“8 toyota.com 


©2001 Toyota Motor Sales, U.S.A., Inc. Buckle Up! Bo it for those who lave you. 


the Т 


Clockwise from below: Miky beauty 
. сазе, $395, and travel bag, $1,850, 
` Tod's. Lilac agenda, $310, photo 

_ album, 51,600, and glove, $300 a pair, 
Hermès, Cell phone, $69, Motorola. 
inged Anichini throw, $319, ABC 
Carpet & Home. City Guides, $55 
set of seven, Louis Vuitton. 

... Measuring tape, $195, Tiffany & Co. 
| с Loro Piano throws, $1,895 each, 
fabric, Robert Allen’s Endurance. 


Designers are pros at temporary 
nesting. Here are a few of their favorite 
tricks for traveling in style 
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the grand tourist 


Clockwise from top left: Travel frame, $48, Coach. Cashmere pillow, $400, Malo. Leather passport holder, 
$250, by Ro, at Endo-Exo Apothecary, Chicago. Coriolis compass by Frederic Lintz, $30, for Lexon, at 
Mxyplyzyk, NYC. Magik world clock by Frederic Lintz, $50, for Lexon, through Zona Alta Projects. Folding 
ruler, $75, Barneys New York. In the Pocket binoculars, $1,725, Негтёѕ. Computer bag, $740, Prada. 
Burberry men’s packable trench coat, $295, Saks Fifth Avenue. Mahogany Strie by Stark Wallcovering. 
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You won't find our rich, aromatic coffees in any store. 
fy ý 2 : — . . 
а ч Rather, they'll find their way to you. 
E ^ From roasts to flavors to special varietals, Gevalia starts with premium Arabica beans 
from the finest coffee regions on earth. Then, to ensure superior freshness, our coffees 


are triple-sealed in golden foil and delivered to your door from Europe. So while you 
won't find Gevalia just anywhere, you will find it's always a pleasure. 


«» 


Available exclusively by private home delivery. 


1 800 GEVALIA www.gevalia.com 
Always a pleasure." 


A Special Advertising Section 


Gevalia presents Just Dessert: 


Chef Bruno Feldeisen's elegant confectionery treasures meet their match in the indulgent pleasures of Gevalia® Kaf 


Bruno Feldeisen's passion for the culinary arts began w 
y 8 


Originally interested in aviation, В 


ove of adventure 
soon discovered a better way to indulge his flights « 
fancy—as one of the country's most inspired pastry с 


Now, at Washington D.C.'s Senses Bakery & Restat 
g y 


202-342-9083), Bruno finds the same rush naviga 
the kitchen that he once found in the air. With meticulo 
Ee ; | 
attention to detail, Bruno transforms simple, classic 
combinations into elegant works of culinary perfectic 


runo's secret to satisfying America's sweet tooth is the masterful pairing of ingredients. Here, he elevates an 
all-American classic with a European accent-a smooth, full-bodied brew from Sweden's Gevalia Kaffe. Moc 
Java coffee from Gevalia is the ideal accompaniment for Bruno's elegant rendition of banana cream pie. The coffee's 
earthy undertones and zesty essence perfectly complement the blend of bananas, rich vanilla cream and crunchy suge 
glaze. Each bite is enhanced by the coffee's enticingly complex aroma, with hints of gentle sweetness and spice, and 
sweet but subtle scent of Bruno's gastronomical masterpiece. Taste for yourself-find the recipe and more information abou 


Gevalia Kaffe on epicurious.com/promo/gevalia/nyc. 


ENTER TO WIN THE “TASTE OF THE TOWN” SWEEPSTAKES, COMPLIMENTS OF GEVALIA KAFFE 

Gevalia invites you to quench your thirst for the pinnacle of culinary delights. Indulge in a cup of delectable Mocca Java coffe 
from Gevalia Kaffe, purveyor of fine gourmet coffees and teas. Then, visit epicurious.com/promo/gevalia/nyc for a chance to 
a behind-the-scenes look at the New York restaurant world. No purchase necessary. The deluxe trip for two includes: 


“А five-day/four-night stay at SoHo's elegant 60 Thompson Hotel 

* Dinner at Thom, one of the city's newest and chicest restaurants 
* The opportunity to assist a renowned pastry chef for the day 

* Attendance at an event featuring Sara Moulton, Executive Chef, 


Gourmet Magazine and Host, Cooking Live! 


asure.'* 


тм 


* A selection of distinctive coffees and teas from Gevalia Always a ple 
е 


То enter and for complete rules, visit epicurious.com/promo/gevalia/nyc. У 


HOUSE 
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The Gevalia® 
“Taste of the Town” 
Sweepstakes 


Quench your thirst for the 
pinnacle of culinary delights. 
Indulge in a cup of delectable Mocca 
Java coffee from Gevalia® Kaffe, 
purveyor of fine gourmet coffees 
and teas. Then, visit 
epicurious.com/promo/gevalia/nyc 
for a chance to win a behind-the- 
scenes look at the New York restaurant 
world on а deluxe trip for two. 


The “Taste of the Town” prize 
package includes: 


* A five-day/four-night stay at SoHo's 
exclusive 60 Thompson Hotel 


е Dinner at Thom, one of the city's 
newest and chicest restaurants 


* Opportunity to assist a renowned 
pastry chef for the day 


* Attendance at an event at 
The Jacques Torres Chocolate 
Factory, featuring Sara Moulton, 
Executive Chef, Gourmet Magazine 
and Host, Cooking Livel on the 
Food Network 


* А selection of distinctive coffees 
and teas from Gevalia 


NO PURCHASE NECESSARY. 
To enter, log on to 
epicurious.com/promo/gevalia/nyc 
or send a postcard to: 


The Gevalia 
"Taste of the Town" Sweepstakes 
c/o CNP, P.O. Box 10242 
Fairfield, NJ 07004 


Go to page 181 or visit 
epicurious.com/promo/gevalia/nyc 
for complete rules. 


Always a pleasure.'^* 
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Making ії 
Easier to Find 
the Floor 
That’s Right 
for You. 


How do you get a 
beautiful floor that’s easy to 
clean and guaranteed not to 

rip, tear or gouge? Choose 
from the many colors and 
designs available in 
Armstrong’s ToughGuard™ 
flooring. And with our 
patented CleanSweep® wear 
surface, your floor will look 


like new for years! 


Try on over 
1000 floors online... 


(Armstrong 


interactive room viewer 


www.armstrong.com 
1-888-ARMSTRONG 
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2001 French Designer 
Showhouse 


To benefit The American Hospital of Paris 


Interiors by Internationally 
Renowned Designers 


October 11- November 11, 2001 
47 East 68th Street 
Between Madison and Park Avenues 
New York City 


Daily and Weekends 
11 a.m. = 5 p.m. 
Thursday evenings until 8 p.m. 
Admission $20 (includes catalogue) 


Exclusive Opportunity 
Purchase your ticket to the 
French Designer Showhouse with 
MasterCard? and receive a special 
gift at the Showhouse boutique, 
courtesy of House & Garden. 


For information: 212.838.0157 


The French Designer Showhouse features 
products from these fine companies: 


Ann Sacks Nafcoe 
Barlow Tyrie Pierre Frey 
Bosch Porcher for American 
Boussac Fadini Standard 
Di Modolo Raymond Weil 
DuPont™ Corian® Rohl 
Frederick Cooper Sanderson 
Gaggenau Scalamandré 
Karastan? Schumachere 
La Comue Sphinx by Oriental 
Weavers 
Hem Stark? Carpet 
ш ae Stroheim & Romanne 
Spe Rosat Sub-Zeroe 
Mannal Cnm Walker Zanger 
мыш ни Wood-Mode^ 


hunting | garhe ring 
P A І, / / 


Clockwise from left: Fuchsia Rumba tassel, Houlés USA, NYC. Think Pink, $60, and Premier notebooks, $160, Smythson of 
Bond Street. Green Bolide bag, $3,600, Hermès. Manuel Canovas candle, $15, Gracious Home. Pink pen, $235, Bergdorf 
Goodman. Travel clock, $280, Montblanc. Little Pink Notecards, $30 for a pack of five, Nancy Sharon Collins Stationer. 
Slimline travel wallet, $320, Smythson of Bond Street. Java tassel, Houlés USA. Boudoir pillow, Archipelago, NYC. Pantone 
Shopping Color Guide, $25, The Terence Conran Shop. Background fabric, Osborne & Little's Scaramouche by Lorca. 
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INFINITE LEATHER. 


ROBERT ALLEN 


FOR MORE INFORMATION ON OUR FABRIC COLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189 


PANTONE 


1V ER SE 16-1359 Orange! 
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Clockwise from top: Marc Berthier’s Tyhko calculator, $39, for Lexon, at Moss, NYC. Pantone change purse, $12, and journal, 
$28, at Flight 001, NYC. ELPH Sunshine camera, $200, Canon. Pantone Bob hat by Ronan and Erwan Bouroullec, $48, The 
Terence Conran Shop, NYC. Theo Williams's Hip реп, 510, for Lexon, Zona Alta Projects. Philippe Starck backpack, $175, 

for Samsonite, Flight 001. FM radio, 560, by Martin Luck, Marc Barandard, and Cyril Fuchs for Lexon, MoMA Design Store. 
Lock, $10, by Theo Williams for Lexon, Zona Alta Projects. Metal samples, Rimex Metals. Sources, see back of book. 
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How to make 
someone feel all 
worm ond fuzzy. 


Not to mention all 
sticky ond gooey. 


Big Chocolate Names. 


The Perfect Little Gift. 


ww.celebrations365.com 


м/Ф trademarks of Mars, Inc. 
©Mars, Incorporated 2001 
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BLUEPRIN 


ш IKE JEFFRIES, the chairman and 
CEO of Abercrombie & Fitch, is 
adamant: the company had noth- 
ing—nothing!—to do with “Sum- 
mer Girls,” a 1999 hit by the boy 
band m Funkie Ones with lyrics that explain 
quite explicitly Abercrombie & Fitch's relative 
sex appeal. Freebie promo though it was, the 
song confirmed that not only was Abercrombie 
& Fitch back (the venerable wilderness outfit- 
ter had a history of hard times), but that it had 
achieved retail nirvana: the kids wanted it. 


The dining hall is clad 

in corrugated Cor-Ten 
steel, which has rusted 

to агісһ red-brown. 

Set into the front of the 
building is one of several 
communal outdoor 
fireplaces situated at 
meeting points on campus. 


by philip nobel 


Spurred by its success, this past spring Aber- 
crombie & Fitch moved from the offices of The 
Limited, its former corporate parent, into a 
spanking new complex on 300 acres in New 
Albany, Ohio, just outside Columbus. As 
designed by New York architect Ross Ander- 
son, the campus embodies at full scale the 
kicking-back-at-the-country-house, kicking-it- 
up-on-the-town fusion that is the essence of 
the revived Abercrombie & Fitch label. 

“We started by asking ourselves, ‘If Aber- 
crombie & Fitch were a place, what would it 


PRODUCED BY MAYER RUS PHOTOGRAPHED BY GREGORY GOODE 


Orient 
Yourself 


COUNTRY FLOORS 


dania beach greenwich los angeles miami montreal new york philadelphia san francisco toronto 
for the location of the showroom nec jww.countryfloors.com 


owroom nearest you call 1-800-311-9995 www.count 
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be? ” Anderson says. His answer, as built, is a 
cluster of eight rugged shed buildings, reached 
by elaborate procession through the largely 
untouched site. Peeling off the main road onto 
the unmarked, twisting, private drive, visitors 
pass an Indian mound, traverse woods and 
meadows, rumble over a wooden bridge, and 
finally swing past the campus itself to a series of 
wooded parking lots. To reach the main build- 
ings they must brave trails through the forest. 
(For the winter, Jeffries plans to light the trails 
by torches.) According to Anderson, this 
“forced march" was an easy sell: “We said, ‘Let’s 
ditch the cars and make people walk in the 
woods.’ They thought it was ‘brand-specific.’ ” 

The main entry is a wide portal of up-lighted 
two-by-fours set into the long flank of the cam- 
pus’s main building, which forms one side of the 
paved “street” at the center of the campus plan. 
The street is anchored at one end by a tall, slat- 
ted support building—dubbed the Tower of 
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Power, after the electrical equipment inside — 
and at the other by a working fire circle. (Jeffries 
admits to a touch of pyromania.) Elsewhere 
along this central street is an open-to-the-air 
assembly hall with an oversized fireplace and a 
stairway perfect for loitering; at an all-company 
quarterly meeting this past summer, the space 
was fitted with plastic wading pools, and hon- 
ored employees were ceremonially doused. The 
600-plus, mostly young workers at Abercrom- 
bie HQ speed to such meetings on company 
scooters. “Yes, it’s a rural site,” Anderson says, 
“but we gave it some urbanity. You look out of 
the buildings and you see other buildings, sub- 
way gratings, concrete, and trees.” 

The main building is covered in gray 
corrugated-concrete panels. It’s part of a mate- 
rial theme—another attempt to distill whatever 
it is about Abercrombie & Fitch that makes the 
young burst into song. “We used robust mate- 
rials that have a kind of integrity to them,” 
Anderson says. The freestanding dining hall— 
Anderson calls it “a big, rusty barn” —is clad in 
that most exquisite of urbane-country-casual 
building materials: corrugated Cor“Ien steel. As 
it ages, Cor-Ten forms a protective coat of rich 
red rust. (The contractor, missing the point, at 
first balked about installing it.) Inside the cafe- 
teria, rural forms take over: a food service sta- 
tion is modeled after a grain hopper; ducts arch 
overhead like the fingers of a crazed rake. The 
employees’ health club is on a lower level. “It’s 


The dining hall, above, 
makes reference to 

rural forms such as grain 
hoppers and rakes. J The 
wood-clad structure 
known as the Tower of 
Power, left, rises just 
beyond the dining hall, 
which has an employees’ 
health club below. 
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COMMON SCENTS. 


MOUNTAIN SPRING TIDE AND DOWNY. 


Tide and Downy have something in common. The crisp, clean scent.a& mountain air. 
So, you сап use the same scent throughout thé: wash. Makes sense, doesn't it? 


BLUEPRINT 


clearly not a nine-to-five gig,” Anderson says. 
Beyond capturing that elusive Abercrombie 
spirit, the architects had to make the new build- 
ings work with the company’s unusual open 
office philosophy. Most work takes place in 
groups on long, rough wood tables. Jeffries him- 
self has no fixed office; 
a rooftop retreat, like a The paved street that 
storm-tossed Fire Island runs through the cam- 
weekend shack, wasorig- pus terminates at one 
inally intended as sanc- end in a working fire 
tum for the chairman, circle, right. B A rooftop 
but it has since been retreat, below, is for 
given over as а meeting meetings. 8 The assem- 
room to whoever needs bly hall, below, right, is 
privacy and a nice view. open to the outdoors. 


If the mood at the headquarters is any mea- 


sure, Abercrombie & Fitch has a strong base of 
operations from which to continue its all- 
media assault on the always fickle world of teen 
fashion. Jeffries paints a picture that might 
have been ripped from the latest catalog: 
"There's a very up attitude here, and it has to 
do with the community in the new buildings: 
the kids passing each other on their scooters, 
yelling out the windows. This generation is 
into hanging out with their friends and family, 
and that's what we do here. We all feel very 
much at home." eO 


Philip Nobel writes about architecture and design 
for Metropolis and other publications. 
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HE DIFFERENCE between a tight little 

potted chrysanthemum plopped in the 

ground in September and a chrysanthe- 

mum planted in June and grown in the 

soil until it blooms in autumn is like the 
difference between a declawed house cat and a 
lion in the wild. One is small, cute, and confined; 
the other is big, bold, and awe-inspiring. 

Public chrysanthemum displays usually con- 
sist of fall-planted, cushion-type flowers that 
provide instant blobs of color as soon as 
the summer bedding annuals are pulled out. 
Central Park’s Conservatory Garden, at Fifth 
Avenue and rosth Street in New York City, 
demonstrates a different, more beautiful way 
to grow chrysanthemums. The garden is divided 
into a large, formal Central Garden, an exuber- 
ant South Garden filled with perennials, and 
a classic French-style North Garden. It is in 


п) 700 


by carol king 


the North Garden that hardy late-blooming 
chrysanthemums grow to perfection. 

In spring, the North Garden’s planting beds 
bloom with an impressive display of 20,000 
mixed-color tulips. The festive Tulip Toss occurs 
in June, when garden staff, volunteers, and gar- 
deners from local community gardens dig up 
the finished tulip bulbs. The bulbs are then 
replanted in community gardens all over the 
city, where they rebloom the next spring. 

The Conservatory Garden staff immediately 
plants 2,000 small, seed- 
grown Korean chrysanthe- 
mums. The parterre beds 
and tall plantings of exotic 
annuals provide color and 
interest until fall. 

The chrysanthemums 
don't color up until October, 
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but their extravagance and profusion 
are worth the wait. The chrysanthemum 
display lasts six weeks. Mixed-color daisy 
flowers and informal billowing forms 
give the very unparklike impression of 
a wildflower meadow on steroids. In 
November, staff and volunteers dig 
up the chrysanthemums, which are 
replanted in community gardens to 
bloom the following autumn. 

The Conservatory Garden was an 
immediate success when it opened in 1937 
as a replacement for the Conservatory, 


a series of greenhouses that grew plants 
for city parks. Over time, the labor- 
intensive garden began to decline because 
of mismanagement and city budget 
shortfalls. By the mid '7os, the garden's 
beauty was obscured by graffiti, over- 
grown plants, and broken bottles. 
Things began to look up in 1980, 
when Central Park Administrator Betsy 
Barlow Rogers, the Parks Commission, 
and private citizens founded the Cen- 
tral Park Conservancy. A private, non- 
profit organization, it aimed to restore, 
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maintain, and preserve all of Central 
Park, including the Conservatory Gar- 
den. In 1982, Rogers appointed Lynden 
B. Miller, an artist and public garden 
designer, as director. Her task was to 
restore the gardens and bring the people 
back. She redesigned the South Garden's 
perennial beds, and their beauty gener- 
ated much interest in the Conservatory 
Garden’s restoration. Today, the entire 
garden is once again pristine and popular. 

But even when the Conservatory 
Garden was at its worst, it continued to 
plant chrysanthemums, and seed was 
collected every autumn. Today’s chrysan- 
themums are direct descendants of 
ones first planted in 1943. The North 
Garden’s chrysanthemums make the 
Conservatory Garden worth visiting 
late in the year. As director Miller says, 
“The point of the North Garden is 
not only to give pleasure, but to show 
people what they can do.” 


Hardy chrysanthemums 
can be grown from seed under 
glass or fluorescent lights, but it’s 
easier for home gardeners to 
plant small hardy plants or divisions 
in spring. Chrysanthemums are 
easy to grow, but do best in full sun 
and good soil. Water thoroughly 
during dry periods. 

The North Garden chrysan- 
themums are pruned back by half 
with hedge shears when they reach 
about 16 inches tall. Homegrown 
chrysanthemums can be pinched 
back by hand or with regular garden 
shears. Three or four weeks later, 
the North Garden staff prunes back 
again, this time by a third. This cru- 
cial twice-a-season pruning causes 
the ordinarily lanky plants to grow 
bushier, and to produce hundreds 
more flowers than if they had grown 
untouched. Home gardeners should 
leave their chrysanthemums in the 
soil over the winter, and wait until 
spring to cut back the old foliage. 

Chrysanthemums can be increased 
by division every year. Replant fresh 


young outer shoots. жо 
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EE LITTLEFIELD’S pop-up sculptures are 


built for speed—and for traffic moving at a 
crawl. Although they look like the product 

of a collaboration between Dr. Seuss and 
Dr. Freud, they are named for their con- 

text, not their appearance. They materialize in 
locations where art is unexpected, primarily on 
the edges of Houston’s freeways. Long and 
leggy, painted bright yellow, and topped with 
spiky bonnets, they are designed so that drivers 
going 60 can give them a fleeting glance. At 


by sabine rothman 


rush hour, commuters have the time to absorb 
the sculptures’ singular personalities. 
Littlefield plants his exotic flowers at points 
where roads and ramps intersect, so they can be 
seen from different angles. Some pieces stand 
like sentinels; others reach out to passersby. 
Their spikes and tendrils crackle electrically; 
their stalks bend and dip. And even though it is 
the audience that perpetually flows past, they 
project an equally dynamic sense of move- 
ment. Even their hue has a complex, changeable 
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Austin Collection. 

The blending of pure artistic 
Persian designs and 
elaborate patterns with the 
depth of luscious pure tone 
is the foundation of the 
Austin Collection. This 
grouping adds that extra 
touch of class to the most 
universal of room settings. 
Featured is an original 
design that was influenced 
from a late 19th century 
Persian masterpiece. As an 
art form however, this 
creation eludes regional 
definition with its own 
distinctive panel design. 
The contrast between the 
golden yellows and various 
sage tones against the 
darker stoic colors offers the 
duality of exceptional taste 


and classic decorations. 


Design 3283F is available 
in a variety of sizes in the 
finest stores across the US 
and Canada. 


For a dealer in your area 
please call 800.779.0877, 
extension 241. 
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WAKE UP 
We need 
MUSIC 


in every 


SCHOOL 


Folgers and the GRAMMY Foundation 
have created Wakin’ Up the Music” 
A music program to bring out the full 
potential in every child. Grants are 
given across the country to support 
music education for grades K-3. 


> GRAMMY 


To join Shawn Colvin in supporting 
Wakin’ Up the Music and for more 
information, log on to Folgers.com. 


quality. “Yellow is a receptor for light 
more than any other color,” the artist 
explains. “It bleaches out at midday, and 
jumps out on a cloudy day.” Recently, 
Littlefield has begun to create roadside 
“colonies.” When he sites the sculptures 
in groups, the pieces interact with the 
viewers and with each other. In com- 


munity, they seem even more alive. 


Drilled, doweled, and glued, these 
sculptures are made like fine furniture. To 
construct them, Littlefield joins several 
pieces of wood as seamlessly as possible. 
He prizes hard crape myrtle for its sinewy, 
fleshlike quality and its unusual twists, 
as well as hackberry, another figurative 
wood. “It’s the gesture that attracts me,” 
he says. For the tendrils that bloom from 
some pieces, and for the multicolor rings 
that he places high up in trees, he uses 
mustang grapevine. In spite of the care 
he takes, however, the life expectancy of 
his work is often quite short. 

Exposed to heat, humidity, and occa- 
sional vandalism (not to mention removal, 
in the case of sculptures sited without 


Littlefield’s pieces have 
an anthropomorphic 
quality. In an urban park, 
below, three sculptures 


reach for one another. 


authorization), the pieces rarely last 
longer than a couple of years, and some- 
times exist for only a few hours. For 
Littlefield, their impermanence is part of 
their appeal. “First they’re there, and then 
they’re gone,” he says, almost gleefully. In 
fact, when the pieces do survive for a few 
months, he starts itching to move them 
around. They go back to the studio for a 
touch-up or a complete makeover, then 
back on the street. Although he spends a 
lot of time petitioning for permission to 
site his sculpture, the guerrilla pieces 
thrill him as much as his solo show held at 
the Springfield Art Museum in Missouri 
this past August and September. Perhaps 
there is a trace of nostalgia for his more 
overtly political early work. Littlefield’s 
first sculpture, created when he was 
teaching painting at Southern Illinois 
University, addressed the plight of the 
family farmer. Another was meant to 
shine light on the environmental hazards 
of strip mining. Now, his agenda is simple: 
“What interests me is connecting peo- 
ple to art, whether they are school kids 
or Joe Average on the freeway.” бо 
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In Di Sciascio's 
Manhattan showroom, 
embroidered silks, 
right, mainly from the 
17th and I8th centuries, 
shimmer along a 

wall. B Di Sciascio 
displays a few of 

her favorites, below. 


ie 


Virginia Di Sciascio’s New York showroom provides restored antique fabrics 


HERE IS A CERTAIN feel to history, 

and Virginia Di Sciascio’s showroom 

has it. Di Sciascio collects, restores, and 

sells textiles from the fifteenth century 

through the Art Deco period. Each of 
her 4,000 fabrics and 500 to 600 trims has a 
story, which she knows and tells. The brown vel- 
vet once draped a bed in the Austro-Hungarian 
Empire. The mauve silk dressed a seforita in 
eighteenth-century Spain. Di Sciascio can, she 
says, “smell fabric.” She spends several months 
each year sniffing out her quarry, and will hap- 
pily buy remnants that others have left for dead: 
“Textiles are perishable, misunderstood, and 
mishandled. I try to save them and give them 
new life, so that others can enjoy them.” 

Her projects require the expert handwork of 
restorers, seamstresses, and embroiderers— 
hard to find in America. She locates craftspeople 
in Europe, the Ukraine, Syria, and Argentina: 
“They may not have academic training, but they 


by brooke collier 


are born with talent, or come from families 
involved with textiles for generations.” 

To restore a fabric, she cleans and conditions 
it if necessary. If the embroidery ground has 
begun to disintegrate, she transfers the existing 
embroidery onto a new backing —usually silk— 
and reembroiders the damaged areas. She often 
makes pillows or footstools from smaller frag- 
ments. Larger pieces can be framed and 
mounted, or used as upholstery. 

Di Sciascio, who grew up in Argentina, comes 
by her love of the cloth naturally: her Italian- 
born father designed textiles and looms. *By 
listening to my father, it became a part of my 
life,” she says. Di Sciascio started her business at 
shows and flea markets, and opened her first 
store in 1989. She juggles designers, society, and 
Hollywood, but she won't tackle museum proj- 
ects, believing that fabrics are meant to be used. 
Asked about her competition, she laughs, saying, 


"Nobody in the world does what I do." ew 
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Celebrating _ 
100 Years of 
use & Garden 


Join Bailey Banks & Biddle 
celebrating House & Garden's 
_ 100th Anniversary. 


Featured will be a 
display from 

“The Well Lived Life: 
100 Years of 

House & Garden,” 

a photography exhibition 
celebrating a century 
` of passion. 


Enjoy special 
holiday savings from 
Bailey Banks & Biddle 
at this exclusive 
one day only event. 


Sunday 
|. November 11, 2001 
< Noon- 6 p.m. 
Hors d'Oeuvres will 
be served 


Bailey Banks & Biddle 
Copley Place 
100 Huntington Avenue, 
Level 1 
Boston, MA 


` For more information, 
_ please contact Lisa Ripko 
- at 866.321.9775 
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Capture a 
Little me 


Holiday Baby Picture Contest 


Beginning November 1, 2001 
through January 31, 2002, 
Little Me is devoting a special 


section of our website to show- 
case babies with the cutest 
expressions, wearing Little Me 
clothing. Ten semi-finalists will 
be chosen each month and will 
appear on the website until 
the Grand Prize Winner is 
chosen from that pool. 


The Grand Prize Winner will 
be chosen in February. The 
winner will receive an all- 

expense-paid trip to participate 
in a Little Me national ad 
campaign photo shoot, along 
with a website page devoted to 
the trip. To enter, visit 
littleme.com for a complete list 
of rules and regulations. 


. . Advertisement | 


Have a | 
Mammogram _ 
Now! : 


Design for Living 


Interior Design Industry 
Fights Breast Cancer and the 
American-Italian Cancer 
Foundation invite you to have 
a FREE MAMMOGRAM* 
Wednesday, October 24th from 
10 a.m. to 6 p.m. & 
Thursday, October 25th from 
10 a.m. to 6 p.m. 


A mobile mammography van 
will be located at 
THE NEW YORK DESIGN CENTER 
200 Lexington Avenue 
(between 32nd and 33rd Streets) 
New York City 


An appointment is necessary. 
Please call 800.564.6868. 


For women 35 to 39 
who have never had a mammogram 
and women 40 and older who 
have not had a mammogram 
in the past year. 

*|f you have insurance, please 
bring the information with you. 
Whatever cost is not covered 
will be funded by 
The New York Design Center. 


Design for Living offers 
educational programming and 
panel discussions on Breast 
Cancer at the NYDC from 
5:30p.m. to 7:30p.m. оп | 

both evenings. 


Seating for panel discussions is | 
limited. For more information — (| 
and reservations please call | 


The new, high-flying Barolos are drinkable immediately; the solid, 
old-style versions are longer on the wing by jay mcinerney 
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O BARRIQUES, NO BERLUSCONI.” 
— from a poster by Bartolo Mascarello 
When I drove up, Giuseppe Rinaldi 


was lying in the driveway in front of his 

Beaux Arts villa in Barolo, Italy, poking 
a wrench into the innards of his Yamaha dirt 
bike. Clearly, dinner was going to be late. A wry, 
modest former veterinarian who inherited his 
father’s estate, Rinaldi doesn’t speak English (his 
wife translates), but when we finally sat down at 
a nearby restaurant he made his point emphati- 
cally as he dumped some ’97 Barolo into his 
risotto. “If you have a particular wine with a par- 
ticular smell and taste, it's silly to waste it, to 
make a standard wine for international taste." 
Later we were joined by his neighbor Chiara 


Boschis, a chic young woman who holds a doc- 
torate in economics and speaks fluent English. 
Boschis comes from an old wine-making family, 
but since she purchased an estate called Pira, she 
has been turning out an "international" sexy 
beast of a Barolo, which recently copped 91 
points from Robert M. Parker, Jr. With her 
arrival, the talk veered from wine to the less con- 
tentious area of politics. 

War hasn't yet broken out in the hills around 
the tiny town of Barolo, but the battle lines are 
drawn. On the one hand you have the tradition- 
alists, armed with large-bore, flavor-neutral 
Slovenian oak casks; on the other, the interna- 
tional brigade, who are using small-caliber new- 
oak French barriques and rotary fermenters. The 
two groups are fighting for the soul of Barolo, 
Italy’s most venerable red wine, “the wine of 
kings and the king of wines.” 

Barolo is made from nebbiolo, a fussy, late 
Agaseot Baroi ripening, homebody of a grape 
нин that thrives only on hillside 
slopes in its native region 
around the town of Alba. The 
Barbaresco appellation, to the 


complex array of 


flavors th: 
a north of Alba, can produce 
excellent nebbiolo; but Barolo, 
to the south, is considered by wine geeks to pro- 
duce its ultimate expression. Nebbiolo is high in 
acid and tannins, the two great preservatives of 
wine life, and therein lies the problem. Barolo 
has long been famous for longevity and aromatic 
complexity, but it was tart and nasty in its 
youth—a fact that did not, so to speak, improve 
its popularity in high school. Compared with 
early blooming, voluptuous new-world fruit 
bombs, Barolo was always a wine for connois- 
seurs, or, some would say, for masochists. 

In the ’7os, the fast-talking, fast-driving, 
arm-waving Angelo Gaja, based in nearby Bar- 
baresco, began experimenting with vinification 
and aging his wine in French new-oak barrels 
to take the nasty edges off. When Gaja’s sexy 
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Thermadur: 


Every so often something comes along that has a way of bringing 


ideas to life. And makes you more talented. Even a touch more daring. 
Something that says go ahead, improvise a little. You've got all the 
help in the world. Thermador. Let it spark your imagination. 
1-800-656-9226 www.thermador.com 


STEEPED IN 
NAPA VALLEY 
HERITAGE. 


Cloaked in 
glowing reviews. 
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* 1999 
ЧАРА VALLEY CHARDONNAY 


Our 1999 Napa Valley 
Chardonnay’s peach, 
butter and caramel notes, 
along with its toasty oak 
finish, recently earned it a 
“Smart Buy” rating from 
Wine Spectator. With our 
careful handcrafting, it’s 
likely to earn an equally 


favorable review from you. 


©2001 Beringer Vineyards, Napa, СА. 


new-wave Barbarescos became the most 
famous and expensive reds in Italy, some 
of the folks in Barolo sat up and took 
notice. In the mid-'8os, egged on by a 
Florentine wine exporter named Marc 
de Grazia—and by Robert Parker— 
a handful of producers began to create 
an earlier maturing, more bodacious 
style of Barolo. 

The newest of the new-wave Barolo 
makers is Franco M. Martinetti, who 
owns no vineyards and who made his first 
Barolo, from purchased grapes, in 1997. 
The slim, impeccably tailored Martinetti 
is an ad man based in Turin, a fanatic 
gourmet and Francophile, who seems to 
conceive his wines from a theoretical 
standpoint and then coax them forth 
from the ether. After creating a powerful 
Barbera called Montruc, he has conjured 
up a voluptuous young Barolo that he 
calls Marasco, full of cherry flavor framed 
by the vanilla notes of new oak. The 
antithesis of Martinetti’s approach is rep- 
resented by septuagenarian Aldo Con- 
terno, one of the grand old patriarchs of 
the commune, whose family’s villa sits 
high in the hills of Monforte d’Alba, sur- 
rounded by vineyards. Conterno Barolos 
are backward, tannic monsters that 
require a decade or more to molt. 

Barolo has been blessed with six excel- 
lent vintages, from 1995 to 2000. “This is 
Piedmont’s great chance,” the dapper 
Gaja told me over lunch at Belvedere, a 
cliffside restaurant in La Morra. “We’ve 
never had six good vintages in a row.” Fol- 
lowing the classic '96 vintage, the spec- 
tacular ’97 has just been released; the hot 
and dry growing conditions resulted in 
unusually ripe and flirty nebbiolo—even 
the traditionally vinified wines are show- 
ing cleavage in their youth. 

So which style is better? It’s a little like 
comparing Angelina Jolie and Margaret 
Drabble. The international style answers 
the need for earlier drinking wine, par- 
ticularly useful since most restaurants 
don’t offer older vintages and most 
drinkers don’t have the patience to cellar 
wine for a decade. Those who do may 
find that the tortoise eventually beats 
the hare. Tasting vintages from the '8os 
recently, I’ve found that many of the 
barrique-raised Barolos are falling apart, 
or standing still, unlike the wines of tra- 
ditionalists like Aldo and his brother 


Giacomo Conterno, Bruno Giacosa, 
Bartolo Mascarello, and Rinaldi. These 
are wines that can improve for decades. 
They taste like no other wines in the 
world, singing of the soil in the local 
dialect. Let’s hope these guys stick to 
their guns—and their Slovenian barrels. 

For earlier gratification and sex appeal, 
Barolos from Altare, Clerico, Chiarlo, 
Martinetti, Parusso, Scavino, and the 
Voerzio brothers are among my favorites. 
Open the ’95s now, the fruity ’97s next 
year, and the ’96s in 2003. Angelo Gaja’s 
Barolo Sperss tastes great at any age; San- 
drone and the Ceretto brothers straddle 
the stylistic divide gracefully. None of 
these wines are cheap, ranging from $50 
to well over $100, but they are more 
exotic and more food friendly than com- 
parably priced cabernets or merlots. If 
you find yourself with a white truffle 
from the hills around Alba, it would be a 
crime to wash it down with anything else. 


the oeno file 


1997 MARTINETTI BAROLO MARASCO 
A voluptuous new-wave fruit 
bomb—a regular Carmen Miranda, 
with its heart on its sleeve and 

its black cherry fruit on a silver 
platter. For all the fireworks, it's 
incredibly round and well-balanced, 
with a long tuning-fork finish. 
Drink over the next five years. $65 
1997 GIUSEPPE RINALDI BAROLO 
BRUNATE LE COSTE An elegant, 
almost Burgundian Barolo that 

is the epitome of the classic 

style. In this super-ripe year it's 
approachable at an early age, but 
will reward years of cellaring. $70 
1997 SANDRONE BAROLO CANNUBI 
BOSCHIS A powerhouse from a 
renowned vineyard, this cocoa- 
flavored adolescent is just starting 
to reveal its fruit. Its long finish 
promises a brilliant future. 5120 
1997 SCAVINO BAROLO BRIC DEL 
FIASC The flagship wine 

of this new-wave guru, the 

Bric del Fiasc is dark ruby, with 
leather and vanilla on the 

nose. Its power is balanced by 

a silky, elegant texture. $95 

1997 ICARDI BAROLO PAREJ 

Icardi's Parej is ridiculously 
likable, with soft tannins, smoky 
highlights, and dried plum fruit. 
Open and pour. $50 ow 
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RIPEN 


SOME MIGHT CHOOSE A LECTURE 


OR A DOCUMENTARY FILM TO EXPLAIN 


THE TRADITION OF 125 YEARS 


of winemaking. 


WE PREFER A GLASS. 


Т 
| П] | 
At Beringer, we are proud Ё But our greatest achievement 


to be the only winery ever lies in knowing everything 

to win Wine Spectator's #1 that we've learned is yours 
ce d 

Wine of the Year for both a “7 to enjoy, each time you 


ғ کے‎ . 
cabernet and a chardonnay. €» pour a glass of our wine. 


BERINGER 


All we are in every bottle. 


www.beringer.com 
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by véronique vienne 


IGH-MINDED MODERNISTS cant 
fool us: midcentury style was not 
all good design. Witness this flam- 
boyant decor photographed by Horst 
P. Horst and published in House & 
Ganden in May 1950. The patio, draped high 
and wide with a theatrical backdrop, displays 
the swagger of what would soon be called the 
You Never Had It So Good decade—a time 
of overabundance. After several years’ shortage 


def Дим 


due to war restrictions, fabric was 
at long last plentiful. Suddenly, 
ruffles, gathers, and pleats were the 
rage—floor to ceiling, wall to wall, 
and head to toe. 

Form followed fashion. Decorated 
interiors were as conspicuously chic 
as the voluminous wasp-waist skirts 
of the popular New Look. The 
magazine’s editors suggested that 
readers wear clothes that matched 
their living rooms. Here, the lady 
of the house is dressed to accentuate 
the color scheme of her draperies: 
her lipstick, nails, and stilettos 
are the exact same shade of cerise as her 
swanky wall of chintz. 

But the finishing touch to a smart interior 
was a hostess with the arched eyebrows and the 
cool demeanor of a femme du monde. As poised 
as the star of A// About Eve, one of the most 
popular films of 1950, the high-cheekboned 
brunette in this photograph seems ready to 
humor her guests with as much aplomb and 
panache as Bette Davis. со 
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Florida's Natural? Premium orange juice is made just from our fresh oranges, not from concentrate. And it's the 


only leading brand owned by a small co-op of growers, so only our personal best goes into every carton. 


Visit us at floridasnatural.com. We own the land, we own the trees and we own the company. 


“At Beacon Hill, there’s no such thing as irreconcilable differences.” 


BEACON ATELE 


COMPLETE LINE OF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921.5050. 
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Color, at its best, is wonderful. Dazzling, arresting, cheerful. But color, let's face 
it, can be as overbearing as a ham actor. Sometimes you have to cast white 
in the starring role. Sure, soothing, and classic— Katharine Hepburn to color’s 
Elizabeth Taylor—white provides context, heightening and muting vivid hues. 
Color may get a diamond as big as the Ritz, but the Oscar goes to white. 


A trove of fab shoes glows against a background of rich white tones in this Hollywood Hills home. 


BY INGRID ABRAMOVITCH PHOTOGRAPHED BY MELANIE ACEVEDO STYLED BY PETER FRANK 


EF | 


Milliner-turned-decorator Mary McDonald Г 
transforms a frump of an L.A. bungalow into а ) 
glamorous starlet of the Hollywood Hills 


ee н‏ نی 


Mary McDonald enjoys 
being a girl in her chic 
bedroom. The curtains 
are made of Country Life 


piqué from Hinson; the 


headboard is covered in 
Pierre Frey's Eygaliéres; 
the linens are by Frette. 
E Prada mules dressed 
with Trifari pins, opposite 
page, sit on an antique 
Swedish Gustavian chair. 
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orating 1 


In Hollywood. where 


oments last as long as 


movie sets and provenance is often made to order, 


it’s unusual to find a young decorator who prides herself on being behind the curve. Yet while her 
friends were collecting midcentury furniture and Case Study houses, interior designer Mary 
McDonald was always unabashed in her love of such old-lady favorites as wing chairs and Water- 
ford crystal. She idolized prewar decorators like Nancy Lancaster and fantasized about moving 
into a house done up by society decorator Mario Buatta. “I like pattern and color and a layering 
of detail,” McDonald says. “I like shopping. I'm an old-fashioned decorator.” 


* 


With a color scheme based on the Dior boutique in 
Paris, McDonald's bedroom, opposite page, glows 
with chic. A I9th-century Venetian mirror hangs 
over the fireplace; the upholstery is "405 vintage 
piqué. * A two-armed lamp, or buillotte, above, 
stands on a bedside table, along with a Sevres 
bowl, a pink Limoges dish, and a sterling basket. 


Let them sneer all they want at her Wedg- 
wood and her chintz, because by sticking to tra- 
dition, McDonald's oldfangled sensibility is now 
the height of fashion. Her decorating skills are 
sought after by a select Hollywood clientele, 
including actress Renée Zellweger, who love the 
glamorous spin she gives to classic furniture and 
antiques. Nowhere is her stylishly retro eye 
more evident than in her own home in the Holly- 
wood Hills, a 1940s bungalow that she filled 
with tufted white furniture, chinoiserie, and 
quilted draperies. “If it happens to be hip,” 
McDonald says, "it's coincidental." 

In a town where few have roots, McDonald's 
actually go quite deep. A third-generation 
Angeleno, she was raised in Brentwood before it 
became a celebrity haven. "Everybody was pretty 
conservative," she says of her childhood. Her 
late grandfather, a lawyer, had friends like early 
California artist Clyde Scott, one of whose 
painterly cloudscapes, framed in gilt, now hangs 
in McDonald's pale blue dining room. The extra- 
wide wing chairs and marble urns in her living 
room came from her late grandmother, a stylish 
woman who was *kind of grand," McDonald says. 

The eight-foot-high portrait, origin unknown, 
of a royal woman that hangs іп the stairwell is a 
legacy of McDonald's late mother, whom she 
describes as a true Hollywood eccentric. *She 
would get addicted to something for a year, then 
get over it,” she says. “This painting came from 
the Harold Lloyd estate auction.” 

Asa teenager, McDonald headed east for col- 
lege, studying at Boston University and the Par- 
sons School in New York. At first, McDonald, 
who looks like a preppy version of Elizabeth 
Hurley, considered acting. “At twenty-three | 
came back, got a SAG card and an after-school 
special,” she says, “and quit.” She became a hat 
designer, selling elaborate feathered creations at 
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Plump seating and a creamy palette give the living room, this page, a cool lushness. The focal point is a Swedish 
Empire table from Karl XII Swedish Antiques, L.A. The mirrored cocktail table, designed by Syrie Maugham, 

is from Ceylon et Cie, Dallas; McDonald designed the tufted chair and sofa. The drapery fabric is by Rose 
Cummings. # The garden pavilion, opposite page, has a British colonial air. The custom rattan furniture is from 
Arden House, L.A.; the lamps are from Dragonette Decorative Arts, L.A. The fabrics are by Ralph Lauren. 
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“I love pattern, color, and layers of detai 
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Madeleine Gallay, the now closed but once 
iconic L.A. fashion store. When the hat vogue 
waned, McDonald decided to pursue interior 


design. “My aunt was a decorator, and І remem- 
ber thinking that all her Brunschwig & Fils 
checked bags were so glamorous,” she says. 
McDonald, who has a large and loyal circle of 
friends, is fond of throwing garden parties and 
entertaining outdoors. (“I could do dinner for 
four hundred,” she says of her ample antique 
china collection, which includes scores of her 
favorite type of dishes: nineteenth-century Imari 
ironstone.) When she bought her house two 
years ago, she was especially drawn to its ample 
grounds. “It was the only thing in the Hills with 
any yard,” she says, “but it didn’t have an archi- 
tectural point of view. So I painted it pink.” 


The dining room, 

left, evokes a sense of 
casual grandeur. The 
"405 dining chairs are 
covered in Nancy Corzine 
leather. Clyde Scott's 
painting of clouds was a 
gift from the artist to 
McDonald's grandmother. 
E The chinoiserie nesting 
tables in the sitting room, 
opposite page, were 
McDonald's mother's. The 
Louis XVI bergere is one 
of a pair bought at auction. 
Sources, see back of book. 


Striving for a Bahamas plantation-house fecl- 
ing outside, she planted eight palm trees (some 
of them brought over from her family home), 
installed shutters and iron cross-railings, and 
erected columns and pergolas. At the top of a 
grassy incline, she built an outdoor cabana 
and filled it with woven furniture and blue and 
white fabrics and pottery. McDonald likes to 
look at this open-ended gazebo, which is visible 
from the kitchen, while she cooks. *It's sooth- 
ing and summery,” she says. 

Inside, McDonald's fashion bent is evident 
everywhere, from dramatic color combinations 
like jade and chocolate brown to couture- 
inspired details such as shirred fabric walls. The 
most dramatic room of all is her bedroom, all 
white and dove gray, which was inspired by the 
Dior shop in Paris. Instead of being restrictive, 
the carefully edited color scheme gives McDon- 
ald the freedom to mix furniture and accessory 
styles, from a Venetian mirrored obelisk to a 
coffee table loaded with her mother's and 
grandmother's cut-crystal bowls and vases. The 
bedside lamps are the perfect matching hue of 
gray, McDonald says, because she decided it's 
not a crime to repaint an antique tole shade. 

"There's a walk-in closet for her vintage cloth- 
ing and huge collection of shoes, from Indian 
slippers to Maud Frizon 1980s heels. And there 
is the room's showstopper: a canopy bed with 
rich white bedding, framed by columns of 
white and gray draperies. *I love glam-o-rama 
bedrooms," McDonald says. She points out 
that what looks like a four-poster is actually 
faux: rather than buy a canopy, she hung 
curtains from a pleated valance attached to 
the ceiling. In this Hollywood setting, it's the 
crowning illusion. 
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trade secrets 


Decorator Mary McDonald’s clever use of pain 


| 
WHITE ОМ WHITE 


It's accessorized to the nines, but McDonald' living 
room feels light and airy, thanks to her subtle 
palette of white, beige, and cream. The upholstery 
colors allow her to maintain coherence while 
giving in to her sentimental attachment to odd 
but terrific hand-me-downs, like her grandmother's 
generously proportioned wing chairs. Keeping the 
walls a few shades darker than the furniture makes 
"T the pieces pop. Sunny accents 
include yellow pillows, 
^. made with textiles 
^ from estate sales and 
new fabric, a gilt 
table lamp with a hip 
round shade, and a 
chinoiserie mirror. 


® Jane Churchill 
cotton-nylon Rustic 
Plain, in Biscuit 
(on wing chairs). 
2 Osborne & Little 
Lamorna linen (on 
sofa). 3 Colefax & 
Fowler ivory Colbeck 
linen (on tufted chairs). 
@ Nancy Corzine 
gold Cornucopia silk 
(on pillows). 


MINTAND 
CHOCOLATE 

The sitting room’s aqua and 
chocolate brown scheme 
was born of McDonald’s 
passion for col- 
lecting by color. 
Draperies, painted 
furniture, and picture 
mats echo the tones 
of turquoise and jade 
objects that she 
bought over the 
course of several 
years. (She’s now work- 
ing on coral.) Wide horizon- 
tal stripes create an illusion 
of length in the adjacent hall- 
way. McDonald used Dunn- 
Edwards’s Coconut Skin paint 
for the hall’s brown stripes and 
the room’s walls. The white 

is Dunn-Edwards’s Swiss Coffee. 


® To upholster a pair of bergères, McDonald used Concord, а 
Nancy Corzine cotton-linen velvet, in Chocolate. 2 For 

the light curtain, she chose Colefax & Fowler’s Colbeck linen 
in Aqua. 3) Nancy Corzine’s nylon-cotton Newport, in 
Coffee, covers the side chairs. McDonald had the same fabric 
quilted for the draperies. 4 The trim is from Houlès. 


ad fabrics gives her rooms drama and harmony 


A TENTED ROOM 


To make the small guest room feel cozy and 
fanciful, McDonald decided to tent it, using a beige- 
and-white Manuel Canovas stripe. She pulled the 
fabric taut across the ceiling, ran a valance (trimmed 
with cord to define the edge) along all four walls, 
shirred the fabric behind the valance, and let the 
hemmed bottom edge of the curtains fall loosely. The 
headboard echoes the shape of a chinoiserie mirror 
n on the opposite wall. If you 
plan to have a custom head- 
board made, McDonald 
suggests you first sketch the 
shape on butcher paper 
and tape the cutout to the 
wall, so that you can have 
Эң 4 a look at its proportions 


before you proceed. 


71 Brunschwig & Fils’s 

cotton Zambezi Gros- 
point in Chickory was 
used for pillows. 

‘2 Manuel Canovas's 
Merindol in Sable covers 

the walls and ceiling. 
3 Manuel Canovas's 

Mandarin toile 

in beige upholsters 

side chairs. 


FAUX 

DETAILS 

Her master bedroom was 
architecturally bland, 
with low ceilings and 
little detail. Inspired 

by the Dior boutique in 
Paris, McDonald spruced 
up the space, adding 

a chair rail and faux 
boiserie, using ordi- 

nary molding (the sort 
available at most hard- 
ware stores). To give the 
room even more drama, 
she created the illusion of 
a canopy bed by attaching 
curtains and a valance 
to the ceiling. Painting the 
molding white allowed 
her to use a striking color— 
Benjamin Moore Gull 
Wing Gray—on the walls. 


71 Cotton Club in Argent from Manuel Canovas upholsters 

the side chairs. 2 The trim is from Houlès. 3 The white piqué 
bed curtains are Country Life's Birdseye, a polyester-cotton 
blend, available through Hinson. 4 For the lining, McDonald used 
Gaston y Daniela's Otoman Segura in Silver, available through 
Brunschwig & Fils. Sources, see back of book. che 
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SHIP OF THE DE 


Fashion designer Trina Turk and photograpt 


i. 2 : ч 
This view of Turk апа Skow’s retreat shows the streamlined 
architectural details that gave the house its nautical nickname. 


BY MAYER RUS 
PHOTOGRAPHED BY JASON SCHMIDT 


STYLED BY MICHAEL REYNOLDS 


The nautical allusion is expressed through pipe railings, a portho 
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HEY THOUGHT THEY KNEW exactly 
what they wanted. Swept up in the maelstrom 
of interest in midcentury modernism, fashion 
designer Trina Turk and her husband, photog- 
rapher Jonathan Skow, heeded the siren call of 
Palm Springs in 1996. The young couple, in 
search of a 1950s-vintage weekend home, 
eagerly joined the migration of fellow mid- 
century design junkies to California’s once 

again fashionable desert city, Neutra monograph 
in hand. Turk and Skow were tantalized by the con- 
centration of formerly chic '5os houses begging to 
come out of retirement— houses with a 


Springs in its heyday,” Turk reports. “Jonathan and I 
wanted to own a piece of that in real life, not just 
some dream or idea of it.” 

Several years into their search, the couple’s road to 


'sos nirvana took an abrupt detour. “Our realtor 
showed us a house that had nothing to do with our 
specifications,” Skow recalls. “It was the wrong size, 
the wrong era, the wrong price, and we loved it.” The 
Ship of the Desert—as Sunset magazine had dubbed 
the place in 1937—had cast its spell. 

Designed by Los Angeles architects Adrian Wilson 
and Earle Webster, this classic example of Streamline 


jaunty modern spirit that Turk’s signature Jonathan Skow relaxes on the house's prow, while Trina Turk 


women’s clothing designs neatly echo. enjoys the view from the deck, right. # The Vladimir Kagan sectional 


“Гуе always been inspired by the picture sofa in the living room, above, is from 280 Modern, NYC, and the 


of modern leisure epitomized by Palm  linen-covered Poul Kjaerholm chair is from Blackman Cruz, L.A. 


indow, and an impressive prow that juts from the mountainside 


Moderne style dropped anchor in its 
improbable setting in 1936. Proudly 
perched on a small ridge near Palm 
Canyon, the Ship of the Desert boasted 
all the hallmarks of the Streamline move- 
ment: nautical imagery was plainly evi- 
dent in the house’s pipe railings, porthole 
kitchen window, and, most impressively, 
curving two-story prow jutting out from 
the mountainside. Every room opened 
onto a terrace or patio. Extensive built-in 
furniture reinforced the nautical analogy. 

When Turk and Skow acquired the 
property, the house was basically intact, 
albeit run-down. Years of successive and 
insensitive architectural emendations 
had crippled the structure's streamlined 
efficiency. "There was also a certain 
amount of faux finishing going on," Skow 
adds with a laugh. 

Using information gleaned from 
archival photographs as well as from the 
few remaining original built-ins, the 
owners charted a course of largely cos- 
metic restoration. Nonoriginal closets 
and the enclosed patio walked the plank, 
so to speak, as did the aforementioned 
faux finishes. “Jonathan became obsessed 
with the hardware,” Turk relates. “He 
spent days searching for matching sets 
of period fixtures, faucets, and handles. 
With six bathrooms to renovate, it wasn't 
an easy process." 

But their determination paid off. Turk 
and Skow planned an elaborate party for 
"Thanksgiving 1998 to rechristen the Ship 
of the Desert. The party never happened. 
On November 3, the couple received a 
call from their contractor with dire news: 
“Your house burned last night." A suspi- 
cious fire had ravaged the structure, 
destroying the interiors, blackening the 
facade, and tearing through the roof 
on the second floor. 

"After the initial shock, the big question 
was whether we could rebuild it,” says 
Skow. At this point, Turk and Skow called 
on Leo Marmol and Ron Radziner, the Los 
Angeles architects and restoration spe- 
cialists responsible for such high-profile 
assignments as the renovation of Richard 
Neutra's famed Edgar J. Kaufmann House, 
another Palm Springs landmark. 

“We build very differently today than 
we built seventy years ago," Marmol 


The living room is 
furnished sparely, with 
Vladimir Kagan sofas, a 
VKG convertible table 
from Skank World, L.A., 
and a Moroccan wool 
rug. A 1957 Kurt Versen 
floor lamp illuminates 
the wall adjacent to the 
redwood fireplace. 
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notes. “The challenge here was to bring back the house and 
to preserve the integrity of its original design, while still 
making it conform to much more complex building stan- 
dards and energy codes.” 

Marmol gives credit to the Palm Springs civic agencies for 
their flexibility in finding reasonable compromises that would 


satisfy both city standards and the ideals of preservationists. 
“Happily, in this case, the personal desires of the clients 
were completely attuned to the preservation goals,” he says. 
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With Skow on site daily, stripping, sanding, and generally 
ushering the project to completion, the Ship of the Desert 
was relaunched last spring. Remarkably, despite the fact that 
it is essentially a new building, this house looks nearly iden- 
tical to the structure that took its maiden voyage in 1936. 

“It’s the dream house we never knew we wanted until we 
saw it,” Turk concludes. “All the pain of the fire and the 
impossible challenges of the restoration now seem just a dis- 
tant memory.” And the Ship sails on. бә 


fluenced the final design —Leo Marmol, architect 
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Тһе kidney-shaped pool, opposite page, was added to the house іп the 19505. Тһе deck 
chairs were used originally on a Danish cruise ship. # п one small bedroom, this page, top 
left, the nautical theme continues with built-in beds and cabinets. The ceiling fixture is ca. 


1930. = In the living room, top right, a Jens Risom c 


' bought at L.A. Modern Auctions faces 
out to the pool. The blinds are from Hunter Douglas Window Fashions. © A porthole window 
over the kitchen sink, above, right, offers a view of the palm trees outdoors. The circular 
ceiling fixture is original to the house. Тһе kitchen banquette and bar cabinet, above, left, 


are built in near a window to make the most of the bright desert 


ht. А ca. 1960 Blenko vase 


sits on the kitchen table. The floors are razzo. Sources, see back of book. 


Brad Pitt and one of his dogs, 
opposite page, on a path, flanked 

by pennisetum and Artemisia 
arborescens, that cuts across a slope 
below his Craftsman-style house. 

™ Large swaths of grasses, this page, 
lead the eye to a “borrowed view” 


of the Hollywood sign. These 
illustrate how Pitt and Griffith take 
planting cues from nature, which, 
Pitt says, “seeds itself in broad 


sweeps, not in fussy flower borders.” 
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Actor Brad Pitt and landscape designer Jay Griffith create 
an L.A. garden that is at once meditative and muscular 
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I heard this rejoinder repeatedly during 
the preparation of this story. Perhaps the reason for it is that Pitt's on-screen roles—a 
sexy drifter in Thelma and Louise, a frighteningly cool masochist in Fight Club — don't 
immediately square with an abiding love for plants and trees. But offscreen, Pitt is as 
serious about designing gardens and houses as he is about his career. If he weren’t an 
actor, he says, he might have become a landscape architect. 

Behind an unassuming little gate in the Hollywood Hills, Pitt has created a compound 
of gardens and buildings where he lives with his wife, actress Jennifer Aniston. He came 
here in 1994, when he fell in love with a 1911 Arts and Crafts house sitting on a pinched 
site. He has been buying up adjacent houses, which he renovates for guests or demol- 


ishes to open views or make way for new buildings. 

He has tied together his unusual property, 
physically and stylistically, through the garden. The 
rough seams of his patchwork estate are finessed 
with paths, large trees, and hedges that move 
the eye and block unwanted views. But mostly it 
is the boldly elegant garden landscape—a modern 


East-meets-West fusion—that is at once coherent 
enough to unify and eclectic enough to absorb all 
the different periods and styles of buildings here. 

The vision of Pitt’s gardening mentor and 


Surrounded by sword ferns, 
the porch, left, is punctuated by 
Cordyline australis ‘Red Star’ and 
original Arts and Crafts fixtures. 
Pitt and Griffith, above, spend 
much time chatting and arguing 
about design. ВА case in point 
is the swimming pool, opposite 
page, which descends from grotto 
to spa to pool, with waterfalls 
in between. Griffith, reluctant to 
build on the steep, narrow area 
close to the house, wanted to 
redo the existing rectangular pool, 


but Pitt had visions of a tropical 


planted with, from top, crc 


Phormium tenax ‘С 
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Although Pitt is not out 


he is involved in every aspect 
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collaborator, Jay Griffith, has made this possible. Griffith, а talented, 
highly sought-after landscape designer, and Pitt have an unusually 
tempestuous and devoted designer-client relationship. They discuss 
everything at length, often with great emotion. Although Pitt is 
not out digging in the dirt, he is involved in every aspect of the 
garden’s design, from its style to the placement of each tree. Both 
men view the garden as a product of their intense collaboration. 
Driving along the freeway, tailed by paparazzi, Pitt recalls the day, 
years ago, when he met Griffith. Pitt, house-hunting, was shown 
Griffith’s Santa Monica home. It wasn’t right for him, but Pitt was 
“blown away by the garden.” Griffith came back to find Pitt spread 


Griffith designed a garden, above, 
around an antique pagoda that 
Pitt found. The garden is, Griffith 
says, “Asian in feel, but without the 
trappings of a Japanese garden.” 
Furcraea, Artemisia arborescens, 
and Mexican weeping bamboo, 
opposite page, show the purpose- 
fulness of each element in the 


green-on-green composition. 


across his couch. “Jay was rude, cantankerous,” Pitt says. “I was really taken with him. He 


was an artist protective of himself and his work.” A few years later, 


when Pitt found his 


house, he tracked down Griffith. “We’ve been lovers ever since,” he jokes. 


Pitt credits Griffith with educating him in the ways of nature— "in the way seeds 


fall and nature propagates itsel£" Griffith says he is awed by 


Pitt's “razor sharp" 


In the theatrical garden, extravaganc 


YRS 


intelligence, discerning eye, and will- 
ingness to try anything. Frequent quar- 
reling, which Pitt calls “collaborative 
confrontations,” enhances the symbio- 
sis. According to Pitt, they design the 
garden thusly: he tells Griffith about an 
idea; Griffith tells him why it can’t be 
done; they argue; eventually, Griffith 
lights on a solution that far exceeds 
what Pitt had hoped for at the outset. 

Pitt originally wanted a Japanese 
garden. This made some sense, since 
Japanese landscape and architecture 
influenced the Craftsman style of his 
house. Griffith was worried about being 
“too literal,” and guided Pitt toward a 
landscape that is Asian in feeling but 
that uses California natives and drought- 
resistant Mediterranean plants. While 
the garden is undeniably theatrical, its 


A tunnel of Australian tree fern and papyrus, above, 
leads to the guest house terrace, below. Griffith 
wanted old pagodas as ornament, but couldn't find 
any. He sketched modern interpretations, which are 
made from the same Italian travertine that Pitt used 
Senecio mandraliscae, 


in the house's renovation. 


opposite page, surround a pond. 


extravagance is married to simplicity. There is great restraint in the palette, 
which is almost entirely shades of green, and in the planting, which includes very 
few flowers and is applied in broad, single-variety brushstrokes. 

Griffith is masterful at contrasting the muscular form of a huge yucca or 
heavy slabs of stone with soft, shaggy grasses or shimmering sheets of water. 
The result is a garden that is aggressively masculine yet quietly Zen-like. 
Perhaps this seeming paradox stems from the way the garden draws on 
nature itself. Griffith’s landscape is conspicuously designed, but filled out in 
great naturalistic sweeps, like swaths of fern or a grove of bamboo. For his 
part, Pitt is awed to live surrounded by what he sweetly describes as “a 


gallery of God’s best work.” 


ow 


Fringed slipper chair by 
‘the Kindel Furniture Company, 
based on а 1944 design 
by Dorothy Draper for the 
Fairmont Hotel, San Francisco. 
“Worn” by Kate Dillon. 
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ELEVEN OF 
OUR FAVORITE 
PHOTOGRAPHERS 
EXPLORE THE 
FEMININE SIDE 
OF ELEVEN OF 
OUR FAVORITE 

CHA ARS 


PRODUCED BY JEFFREY W. MILLER, BROOKE STODDARD, AND LUCY GILMOUR 
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GLAMOUR QUEEN 


BY JOSE PICAYO 
Mahogany Queen Anne chair by Baker Furniture, upholstered 
in Xiu damask by Lorca, from Osborne & Little. 


150 


POLIDORI 
A Louis Ху bergére 
upholstered in 
Ink Vanille cotton | | ; . dim P AN | j 
velvet by s 4 Ж В | 1 ‚ ^N y E / 
Picquier. Photograph | | М AS, ү 1 

at Féau et Cie, Paris. ў, 


CALL OF THE WILD BY JESSICA CRAIG-MARTIN Michael Taylor Designs’ Frog chair, upholstered in Tiger Silk 


inschwig & Fils, makes a scene with Yvonne Force Villareal and a cloven-footed friend. Rug from ABC Carpet & Home, NYC 


PRISSY'S 
HONOR 


BY HUGH 
HALES-TOOKE 


An ebonized side chair, 
ca. 1865, from 

James Il Galleries, 

NYC, is brandished 

by Meg Cohen at 

Hugh Hales-Tooke in 
this self-portrait. 

Avery Damask wallpaper 
by Cowtan & Tout. 
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PALACE INTRIGUE » BY FRANÇOIS HALARD 
French 18th-century armchair with original silk tissu upholstery. According to owner 


Jacques Garcia, the chair was a gift from Louis XV to Madame du Barry for her rooms 
at Fontainebleau. Photographed at Champs-de-Bataille. Produced by Cynthia Frank. 


1212-333 ATTI. 
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THE BLUE ANGEL 


BY ROBIN BROADBENT 
Corset-back Lucite side chair designed in 1940 
by Lorin Jackson. Available from Liz O’Brien, NYC. 


- BY JAMES WADDELL 
РА Guitar chair by Piero 
pr. z ; Fornasetti, from Themes 
: & Variations Gallery, 
London. Photographed 
with Katherine 
Poulton in Wrotham 
Park, Kent, England. 
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THE MORNING AFTER вумен вата 


Madison armchair by Thomas O'Brien for Hickory Furniture, upholstered in 
Clarence House's silk Taffetas Kaleidoscope. Photographed on the Lower East Side, NYC. 


BY MELANIE ACEVEDO Rive Droite chair by Patrick Norguet for Cappellini Modern Age, NYC, with upholstery by Emilio Pucci. Photographed in Manhattan. 
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Но... .... 
ON THER у NUS 


BY PETER BROWN ~ a 2224. 2. 
Stefan chairs by IKEA. Photographed near Miles City, Montana. : с S 


TO CULTIVATE A TASTE FOR 
COUNTRY LIFE IN HIS ЖШ 
PARIS GARDEN, FASHION fam 
BARON PIERRE BERGE 
CONSTRUCTED TWO 
PAVILIONS AND A VERANDA 


-- 


WRALPTEN BY 
G.Y-DRYANSKY 
PHOTOGRAPHED BY 
PASCAL CHEVALLIER 
PRODUCED BY 
CAROLINA IRVING 


A candy-striped awning 
covers the veranda joining 
Pierre Bergé's garden 


pavilions. A café set by 


Diego Giacometti is in 
front of the dining pavilion; 
painted wood chairs sit 
outside the study pavilion. 


GARDEN PAVILIONS are bonbons of civilization set in nature. Like follies, 

they’re perfect examples of the architectural confections that people don’t 

need but love to build. During the Renaissance and the late days of the 

Enlightenment, garden pavilions were landmarks —outposts, as such, of 

the Apollonian sensibility, which wants to see human activity and the nat- 

ural world in sunny, reasoned harmony. Writers, painters, and musicians 

courted their muses in them. (The brooders of the Baroque and Roman- 

tic eras preferred grottoes in their gardens.) Today, city gardens with pavil- 

ions can offer a mini-fix of the country, just a few steps out of the nervous 

urban swirl. Given all this, it’s easy to fathom why Pierre Bergé 

recently constructed twin glass-walled pavilions in his Paris Тһе tushness of Bergé’s 

garden. He also had more mundane reasons to build the spaces garden, this page, provides 

that he uses for a study and for small dinners: a flood had a good setting for his two 

wrecked his terrace, and his dining room was dark. caiques, Renaud and 
Bergé, who steered Yves Saint Laurent’s creative talent to Armide. B Diners at this 

international success and who still runs the house of Saint  ca.1940 set by Gilbert 

Laurent, could fairly be called fashion’s Renaissance man: һе Poillerat, opposite page, 

has encyclopedic interests. can gaze at a ceiling mural 


Pascal Cribier, a member painted by Atelier Meriguet 
of the landscape design Carrare, Paris, or check 
team that recently updated — their appearance in the 
the Tuilleries in Paris, did antique mirror-covered 
Bergé's garden, and says, “I’ve walls. The armoire is from 
never had aclient who knew | Maroum Salloum, Paris. 
so much about botany." 
Bergé has long pursued a keen love 
of the arts: he owns a theater, sub- 
sidizes avant-gardists such as the 
director Robert Wilson, and collects 
paintings. In his youth, he launched 
the career of Bernard Buffet, the late 
French figurative painter. As a young 
man, Bergé also frequented the famous 
literary salon of Viscountess Marie- 
Laure de Noailles. The portrait of Jean 
Cocteau by Marie Laurencin that 
hangs in the pavilion that he uses as a 
study is no simple collector's trophy: 
Bergé knew Cocteau well enough to 
have inherited the writer's literary 
rights from his lover. 
Bergé has always wanted to be a 
writer, too. In the pavilion that serves 
as his study, I notice a laptop open on 
his desk, near the cage of his parrots, 
Renaud and Armide (whose names 
form the title of a Cocteau play). I 
remind him that Flaubert wrote Un 
Coeur Simple in his pavilion in Normandy, with a stuffed parrot staring at 
him. Bergé laughs at the comparison, but admits he is finishing a book 
about people he has known, exclusive of Yves Saint Laurent. "About Yves," 
he explains, *you have to write twenty books or nothing." 
Bergé designed the octagonal pavilions with walls of glass and antique 
mirrors. Joined by a veranda, they flank his ground-floor apartment and 
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face a wild-looking 

garden that seems 

to want to grow 

over them. Bergé’s 

garden is actually a 

subtle composition 

that embodies his 

botanical interests; 

magnolias, camel- 

lias, orange trees, hellebores, arbores- 

cent ferns, and other disparate plants 

get along together. “There is some- 

thing blooming,” Cribier says, “at every 
moment of the year.” 

Like many a Renaissance man, Bergé 


is self-made. And like many self-made КШ / ЛЙ | eu 
men, he is fascinated by layers of tradi- | ТИІ Қ!!! 
tion. So with decorator François-Joseph ШАД | ЙҮ ۳ 


Graf, Bergé has created in his pavilions 
a recognizable look, one that anyone 
who has been to a great house incorpo- 
rating the tastes of successive genera- 
tions knows well: the faint clutter, and 
the cohabitation of the precious with 
the endearingly insignificant. 

Bergé’s family attic may have been 
antiques shops and flea markets, but 
his eclectic collection of throwaway chic 
seems worthy of a family chateau. In 
the study, a prize lacquered table by 
Adam Weisweiller, one of Louis XVI's 
top furniture makers, exists without 
ceremony beside a little-nothing tele- 
phone stand, which borders a Napoleon 
ПІ méridienne upholstered in a con- 
temporary leopard-print fabric. On 
the veranda outside are wrought-iron 
chairs by Diego Giacometti. It’s a 
savvy, laid-back mix. 

Bergé's ancestors weren't on the list 
when King Louis Philippe gave away 
several Sévres breakfast sets, including 
the one on the Weisweiller table. But it's 
Bergé's trophy now. Everything here may 
look like it has been accumulated over 
generations, but it's all the spoils of Bergé's 
intelligence and determination. йә 


G. Y. Dryansky is a Paris-based editor for 
Condé Nast Traveler. 
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WRITTEN BY JUDITH NASATIR 
PHOTOGRAPHED BY THOMAS LOOF 
STYLED BY MICHAEL REYNOLDS 


The column supporting the 
skylighted dome divides 
Nars's circular living room. 
The left side is formal, with 
a classic arrangement of a 
Christian Liaigre sofa, club 
chairs, and coffee table. The 
right side is casual, with a 
Liaigre daybed, stool, and Пе 
de Re chair. A reading area 
is at the rear. All the Liaigre 
pieces are from Holly Hunt. 


CoSMETICART 


MAKEUP WIZARD FRANÇOIS NARS PERFORMS A DRAMATIC 
MAKEOVER ON HIS MANHATTAN PENTHOUSE-IN-A-CUPOLA 


‘THs ıs Avery DRAMATIC space, Like an artist 


The hall to the kitchen, left, has overhead 
beams. West Chin designed the glass- 
paneled kitchen door. The pistachio benches 
by Christian Liaigre add a touch of color. 

The runner is from Odegard. Ш Francois Nars, 
above, sits on the Liaigre daybed from Holly 
Hunt that sparked the makeover. lll The bedroom, 
opposite page, also has arched beams. A flat- 
screen TV hangs opposite the Liaigre-designed 
bed. Chin created a new, glass-fronted closet 
for the room. The bed linens are from Ad Hoc, 
NYC; the cashmere bedcover is from Pratesi 
NYC. Sources, see back of book. 


VERYBODY NEEDS A MAKEOVER now and 
then, even people in the makeup business. Take 
Francois Nars, for example. The transplanted 
Frenchman with a flare for face paint had been 
living Mission style in an eccentric Manhattan 
location: a cupola penthouse atop the city's 
former police headquarters. But about a year and 
a half ago, after years of the dark maquillage of 
Mission furniture, African artifacts, and an eclec- 
tic array of objects, Nars was ready for a change. 

His conversion, however, didn't happen overnight. Like many 
a makeover, it began with what seemed like the minor matter of 
a cosmetic detail: a new daybed. Wanting some help with that 
decision, he turned to Roseann Repetti and West Chin of FTF 


TUDIO IN EUROPE" —FRANCOIS NARS 


Design Studio. The fact that Nars had, as he says, “fallen in love 
with Christian Liaigre’s sense of design,” narrowed the options 


for the recamier in question. Once the Liaigre design was cho- 
sen, Nars realized that he wanted to “clean up the whole apart- 
ment, put everything in storage, and start again from scratch.” 

Because Nars rented the apartment, he did not want to 
undertake any major demolition or construction. (As fate 
would have it, a few months ago he purchased an apartment 
uptown.) The few architectural changes were small, such as 
staining the floors ebony and adding a door to the kitchen. The 
designers turned to their arsenal of cosmetic arts, using clever 
decorating to reinvent an admittedly peculiar space, including 
a trapezoid-shaped bedroom and long connecting hallways. 
The round living room seems to spin on the axis of an 


exposed column that supports the cupola’s skylighted dome. 

The entire apartment was done in what might be dubbed 
Liaigre style—luxurious, minimal, timeless, rich in woods— 
tempered by Chin’s designs, including the living room stereo 
cabinets, and leavened by Repetti's eye for apposite moments 
of color and the elegant vignette. “What I really wanted,” Nars 
says, “was something very classic and simple. I can’t live with 
bright colors. This place gave me serenity. Liaigre’s things go 
with my cosmetics. The shapes are simple and graphic, and 
there’s lots of black and white.” Nars was so smitten with the 
look that he has commissioned Liaigre to create it in his new 


apartment and in his home in French Polynesia, too. A 


Judith Nasatir is a writer based in New York. 
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ASHION DESIGNER Gilles Dufour col- 
lects. Collects just about anything. In his 
Paris apartment you'll find caches of pen- 
cils from Smythson in London, Minton 
porcelain, trompe l'oeil plates, and 
red toothbrushes. (He has about 40 of the lat- 
ter.) He has a stuffed cockerel, chicken, toucan, 
fox's head, and, in the kitchen, a huge fish he 
found at London's Portobello Market. 
Years of accumulation may be getting the 
better of him. “Га love to put these some- 
where,” he says, picking up two glass cases filled 
with mounted butterflies, "but I simply don't 
have the space." A huge pile of books is in the 
middle of the sitting room. Dozens of framed 
photos are propped up against a wall in the 


entrance hall; these range from an elegant 1950s 
fashion image by Henry Clarke to a shot taken 
by Jeff Burton on the set of a gay porn film. 
Dufour also loves the work of Cecil Beaton, 
Bruce Weber, Raymond Voinquel, and Duane 
Michals. His rarest print is a 1913 portrait of 
Gertrude Vanderbilt Whitney by Baron de 
Meyer— a gift from Karl Lagerfeld. 

Dufour still remem- 

bers his first furniture 

purchase. At the age 

of r1, he bought a roll- 

top desk he had seen 

in an Arséne Lupin 

film. The following 

year, he picked up an 

Andy Warhol litho- 

graph. He also recalls 

the typically bourgeois 

apartment of his child- 

hood— the olive green 

sofa, the chintz curtains, 

the distinctly English 

style. “English decora- 

tion is still amongst my 

favorites,” he says. “I love the cozy comfort of it.” 
Early interior design influences include pho- 
tos of Cecil Beaton’s London apartment. Then 
there were the discussions with decorator 
Emilio Terry, who would often pop round to the 
Dufours’ for meals. Most of all, however, there 
were the sumptuous homes Dufour visited in his 
late teens. “I was quite the socialite,” he says. “I 
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loved going out just to see 
all the beautiful things.” 

Dufour began his fash- 
ion career as an assis- 
tant to designer André 
Olivier, collaborated with 
Pierre Cardin, then met 
' Lagerfeld, with whom 
he worked for 20 years. 
When the Kaiser moved 
to Chanel in 1983, Dufour 
went along. In 1998, he 
was appointed ready-to- 
wear designer at Balmain. 


He stayed three seasons 
before leaving to launch his own 
label, which debuted in March. 
His premiere collection, dominated 
by knitwear, has been picked up 
by Bloomingdale’s in New York, 
Colette in Paris, Browns in Lon- 
don, and 36 outlets in Japan. 
“My apartment,” Dufour says, 
“closely resembles my fashion— 
in terms of color, humor, fabrics, 
and the way I mix different styles.” 
ES Eclectic is the word. Three Boris 
| Sipek copper chairs, a Madeleine 
Castaing lily pad chair, and an 
` ` eighteenth-century Provençal desk 
` are juxtaposed in the entrance hall. 
In the sitting room are lampshades 
by a friend, artist Pierre Le-Tàn. 
(Le-Tan designed the logo for 
Dufour's fashion house.) The walls 
are dotted with red-stained starfish 
Dufour caught in the sea as well as 
various neo-Romantic paintings by 
Bernard Boutet de Monval, Pavel 
Tchelitchey, and Duncan Grant. 
The living room centers on a painting by Eugéne Deully of the 
doomed lovers Pyramus and Thisbe. “People ask me how I can 
have dead people on the wall,” says Dufour, “but I find them very 
sexy.” The red of the sofa echoes the blood in the painting; the 
blue of the Napoleon III chair recalls Thisbe’s scarf; the brown of 
the carpet, the blanket over her legs. By the fireplace are two 
brown armchairs that Emilio Terry created for Jean-Michel Frank. 
“The color doesn’t really go with the rest of the room, but I 
decided to keep them like that,” says Dufour. “Mistakes are inter- 
esting— provided they're intelligent mistakes. The most important 
thing is a sense of poetry. That’s what touches me.” ce 


Tan Phillips is a Paris-based writer who specializes in design and fashion. 
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COSMETIC ART Pages 168-171 
Interior designer, Roseann Repetti, FTF 
Design Studio, Inc., NYC. 212-925-0847. Pages 
168-169, Holly Hunt, NYC. To the trade 
only. 212-755-6555. Leather in Custard on 
Havana sofa, Pastora lamp, and Pain D'Epice 
side table, Christian Liaigre, Paris. 011-33-1-47- 
53-78-76. Speakers, Bang & Olufsen, Arlington 
Hts., IL. 847-590-4959. Vase, Aero, NYC. 
212-966-1500. Pages 170-171, West Chin, FTF 
Design Studio. Odegard, NYC. 212-545-0069. 
Ad Hoc. 888-748-4852. 


THE GILLES FACTOR Pages 172-177 
All fabrics to the trade only. Pages 172-173, lamps, 
Meilleur, Paris. o11-33-1-43-66-45-13. Roitelet pair 
of birds and Becasseau bird by Francois Xavier 
Lalanne, Galerie JGM, Paris. 011-33-1-43-26-12-05. 
Pages 174-175, Pierre Frey, NYC, 212-213-3099. 
Lelievre, Old World Weavers, N YC, 212-355-7186. 
Pillows, Leopard Velvet, Le Manach, Brunschwig 
& Fils, NYC, 212-838-7878. Pages 176-177, 
Madeleine Castaing, Paris. 011-33-1-43-54-91-71. 
Carnation pillow and green damask cushion, 
D. Porthault, NYC. 212-688-1660. Candies, 
Fouquet, Paris. 011-33-1-47-23-30-36. Escargot Deux 
Doigts sculpture by Francois Xavier Lalanne. 


W The preceding is a list of some of the products, 
manufacturers, distributors, retailers, and approxi- 
mate list prices in this issue of House & Garden. While 
extreme care is taken to provide correct information, 
House & Garden cannot guarantee information 
received from sources. All information should be 
verified before ordering any item. Antiques, one-of- 
a-kind pieces, discontinued items, and personal 
collections may not be priced, and some prices have 
been excluded at the request of the homeowners. 
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15-month Professional 
Culinary Arts Program 


CALIFORNIA SCHOOL OF 


Culinary Arts 


Le Cordon Bleu Culinary / Arts Program 
1-888-900-CHEF 
www.calchef.com 


521 E. Green Street 
Pasadena, CA 91101 


= PUEBILE YOUR 

CREATIVE DREAMS. 
` LEARN INTERIOR 
DESIGN AT HOME. 


Call Today! 


Applications being accepted for terms 


beginning 2002. 
Morning and evening 
classes available. 


Accredited member of 
ACICS and Veteran approved. 


REPLACE OLD & INEFFICIENT HEAT 


Hydro-Sil is a unique room heating system that 
can save you hundreds of dollars in home 
heating costs. 

It can replace or supplement your elec- 
tric heat, oil or gas furnace, kerosene heaters 
and woodstoves. Hydro-Sil is designed for 


Your benefits with Hydro-Sil 

* Slash Heating Cost - Up to 50% 

* Lifetime Warranty - no service calls 
* Safe - complete peace of mind 

* Clean - no fumes - enviro safe 


* UL Listed 

* Preassembled - ready to use 

* No furnaces - ducts - chimney 

* Portable (110V) or permanent (220V) 


* Whole House Heating or Single Room 
* Room by Room Control 


whole house or individual room comfort. 
Hydro-Sil heating works like this: inside the 
heater case is a sealed copper tube filled with 
a harmless silicone fluid that will never spill, 
leak, boil or freeze. It’s permanent. You'll 
never run out. Running through the liquid is a 
variable watt hydroelectric element that is only 
being supplied a proportional amount of 
power оп an а$- . When the ther- 
mostat is turned on, the silicone liquid is quickly 
heated, and with its heat retention qualities, 
continues to heat after the Hydro element 
shuts off, saving you money. This exclusive tech- 
nology greatly increases energy savings and 
comfort. 


www.hydrosil.com 


Credit Orders-Toll Free 
1-800-627-9276 (M/C-VISA) 
Or Mail Check To: Hydro-Sil 
PO Box 662, Fort Mill, SC 29715 


You Can Save Up To 50% On Home Heating Cost 


And never have to buy fuel, wood, oil, gas, kerosene ever again. 


Financial Aid available 
for those who qualify. 


Take fun, challenging courses 


at your own pace. 


Founded in 1960, Rhodec specializes 
in home study of Intertor Design for 
enthusiasts or career-minded students. 
Introductory, professional, and 
BA degree courses offered. 


For our FREE course catalog, 
call 1-877-2RHODEC (274-6332) 
or 617-472-4942 or 


email:rhodec@msn.com 


www.rhodec.com 
DETC accredited 


SEASONAL DISCOUNT AVAILABLE NOW 
a ee 


TWO MODELS TO CHOOSE FROM: 
PORTABLE 110V OR PERMANENT 220V 


PERMANENT Discount 
220 Volt Price 
Р 2 

50- 


pprox. 
о Heat 
| 8 2000 watts | 250-300sq.ft.[ $269 | 
] ift. 
] .ft. 
] .ft. 


VA pud 
2000 watts |o | 

| 6 1500 watts | 180-250sq.ft.| $239 || 
[5 1250 watts | 130-180sg.ft | $229 | | 
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м == 
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PORTABLES (110У) Thermostat Included 

[5'Hydro-Max 750 -1500 wats| — $219 | — 1 | 
| 4 Convector- Dual wat | $79 | | 
3' 750 watts - Silicone | suo |] | 


$15.00 shipping per heater $ 
Total Amount Ç a ٠ 
Ex. 


Acct. No. 
Name 
Address 
Phone 


| 


atts 
' 790 watts 
500 watts 


Check out House & Garden's “Design Generation” website at 


www.house-and-garden.com/hg 


To receive more information from our advertisers, simply fill out the 
form below and send it to House & Garden, P. 0. Box 5215, Pittsfield, 
MA 01203-5215. If the reply card is missing, you may mail us your 
request. Please indicate the information you wish to receive using 
the numbers provided, as well as the amount requested (if applicable). 
Make check or money order payable to House & Garden. 


1. The Antique Quilt Source: Antique 

American Quilts from Pennsylvania Quilt 
Country. Over 20 years in business. Send 
for catalog/color photos. 717-492-9876. 
www.antiquequiltsource.com. Catalog $8. 


2. DK Antiques: Located in historic Carnegie 
Hill on Manhattan's Upper East Side, we 
feature an elegant and diverse collection 

of late 17th to early 20th century French, 
English, Continental, and American Furniture 
and objets d'art of a timeless and classic 
design. 212-534-8532. 


3. Lexus: Free brochure on the highly 
acclaimed Lexus Automobiles — the result 
of our passionate pursuit of perfection. 


4. Toyota Motor Sales: Introducing the Toyota 
Highlander. Bringing an unexpected bit of 
comfort to the rugged world of the SUV. 

For more information, visit toyota.com. 


5. Olay Complete Body Wash: Visit 
www.olay.com to learn how new Olay Complete 
Body Wash for dry skin can take you far 
away from winter dry skin. 


6. Olay Total Effects: New Olay Total Effects 
Body Treatment, with the advanced anti- 
aging technology vitaniacin, fights seven 
signs of aging. 


7. Spiegel: Order the Spiegel Fall Big Book 
with over 572 pages of fashions and home 
furnishings for only $5 and receive a FREE 
BLUE BAG and $10 to use on your first 
purchase. Call 800-SPIEGEL or visit 
Spiegel.com. Request offer P5226. 


8. Kodak: Know you got the shot right after 
you take it, with the new KODAK ADVANTIX 
Preview Camera. It's got a preview screen that 
shows the picture you just caught on film. 


9. Media Arts Group, Inc.: Thomas Kinkade, 
nationally renowned as the Painter of 
Light™ is the most sought-after published 
artist in history. His light-infused art has 
captured the imagination of millions while 
inviting you to experience simpler times. 


10. California School of Culinary Arts: 
CSCA offers career-focused learning led 
by passionate professionals who inspire 
individual worth and lifelong achievement. 
888-900-2433 or www.calchef.com. 


11. New York School of Interior Design: New 
York's only college solely devoted to interior 
design offers top facilities, distinguished 

_ faculty and prime location. Send for a free 
catalog describing how you can hold down a 
full-time job while earning Bachelor Associate 
degrees in evening and weekend classes. 


12. Rhodec International: Learn Interior 
Design at home. DETC accredited. For 
FREE course catalog, call 877-2RHODEC 
or visit our website at www.rhodec.com. 


13. Please send me all free items in this category. 


14. Cowtan & Tout: Elegant wovens, 

prints and wallcoverings. Cowtan & Tout is 
American textile at its best. Available to the 
trade only in 22 showrooms nationwide. For 
more information please call 212-647-6900. 


15. Lee Jofa: Christopher Moore travels 

the world in an effort to unearth Toile de 
Jouy designs from historic estates, private 
collections, and antique reconditioning 
efforts. Lee Jofa is proud to be the exclusive 
distributor of these rare and decidedly 
original prints. Brochure, $1. 


16. Robert Allen: The largest distributor of 
fine textiles for the home. Robert Allen has 
17 corporate full service showrooms across 
the United States and Canada and a nation- 
wide network of sales representatives. For 
more information, in the US call 800-240- 
8189 and in Canada 800-363-3020. 


17. Pollack: The Pollack textile collection 

is the epitome of innovative design coupled 
with exceptional quality. The line consists 
of over 950 fabrics including sheers, velvets, 
Silks and jacquards. 


18. Scalamandré: Specializing in the finest 
textiles, wall coverings, and passementerie 
available to the design trade. Exclusively 
represents Elitis, Colony, and Altfield in 
the U.S. 800-932-4361. 


19. Celebrations? Chocolate Candies: 
Celebrations? Chocolate Candies is a gift 
box that contains individually wrapped candy 
favorites like Snickers*, Milky Way*, and 
Dove* Chocolates. It's "The Perfect Little 
Gift!" For more information on Celebrations*, 
visit www.celebrations365.com. 


20. Gevalia® Kaffe: Gevalia* Kaffe Coffees of 
Europe. Experience the pleasures of Gevalia 
Kaffe. Order a Trial Shipment and receive 

a free gift. Call 800-438-2542 or visit 
www.gevalia.com. 


21. DiMODOLO: Created in 18K white and 


yellow gold. Beautifully set sparkling dia- 
monds, and intense colors. Sapphires and 
semi-precious stones impeccably adorn 
the pieces. This inspired collection for 
women is both modern in design and 
classic in approach. 


22. Raymond Weil Geneve: Various collections 
of classic, sporty and dress watches. Stainless 
steel, 18K gold plated or 18K gold with 
expansion clasp. Also available with leather 
straps. Water-resistant 90 to 165 feet. 


23. Country Floors: The widest selection of 
beautiful tile, stone, terra cotta and glass 
surfacing materials. www.countryfloors.com. 


24. Feizy Rugs: The finishing touch to a 
room requires a quality rug. Feizy Rugs 
offers one of the widest selections of fine 
handwoven Oriental rugs in the country. 
From contemporary to traditional, Feizy has 
the latest designs in the newest textures 

in today's hottest colors. 


25. Hokanson Incorporated: Designers and 
manufacturers of custom-made rugs and 
carpets that can be made in almost any size, 
shape, color or combination of colors. For more 
information, please call 800-243-7771 or visit 
our website at www.hokansoncarpet.com. 


26. InnerAsia: From the Land of Snows, 
InnerAsia brings you the finest quality hand- 
knotted carpets featuring traditional Tibetan 
designs in bold, fanciful colors. The ONLY 
rug production truly from Tibet, we are proud 
of our singular craftmanship. Please call us 
at (212) 532-2600 or visit our website at 
www.innerasiarugs.com. 


27. Karastan: Karastan offers timeless 
styling, pattern, and color woven together to 
provide enduring floor fashions for the home. 
The Karastan you are considering today will 
be a part of your life for years to come and 
with Karastan, you know it will be a beauti- 
ful part. The brochure illustrates the beauty 
of Karastan with photography, shopping tips, 
and consumer advice on using carpets and 
rugs. Please specify rugs or broadloom. $3. 


28. Nafco: Easy to design, easy to install, 

easy to live with — no wonder Nafco is the 
leading seller of luxury vinyl flooring. Call 
1-800-248-5574. 


29. Sphinx: Sphinx manfactures area rugs 

in an array of colors and motifs that reflect 
many of today's styles including tribal, con- 
temporary, neoclassic, casual and traditional. 
www.owsphinx.com. 


30. Tufenkian: James Tufenkian is the world's 
leading designer of handmade rugs, a posi- 
tion he improves upon every year. Tufenkian 
Carpets' new 200 page full line catalog pres- 
ents his broad line of Tiebetan rugs individu- 
ally in color, immersing you in Tufenkian's 
handcrafted creative artistry. For dealer infor- 
mation or free brochure call 800-435-7568 
or visit www.TufenkianCarpets.com. For $20 
Full Line Catalog complete response card. 


31. Walker Zanger: Offers a unique collection 
of Handmade Ceramic Tile, Terra Cotta, 
Stone Tile and Slabs, mosaics and glass that 
blends ancient tradition and craftsmanship 
with classic and modern styling. 


32. $16 - 110 pg. ceramic catalog. 


33. $16 - 110 pg. stone catalog or visit 
our website at www.walkerzanger.com. 


34. Arte de Mexico: Hand forged wrought iron 
furniture catalog features over 165 different 
designs including mirrors, tables & seating 
in 30 hand applied finishes. Catalog $6. 


35. Arte de Mexico: Aluminum Furniture 
Catalog. Classic styles ideally suited for out- 
door use, with special finishes and fabrics 
for superior weather resistance. $6. 


36. Arthur Brett & Sons (USA) Ltd.: Full color 
brochure with selected items pictured and a 
company history with description of manu- 
facturing methods. 


37. Alexander Julian at Home: "Make the 
weekend jealous...celebrate every day. That's 
my motto. Why not start at home creating a 
new look with my latest furniture. It's casu- 
al. It's comfortable. Perfect for celebrating." 
FREE literature. 800-776-7986, ext. 623. 


38. Bernhardt Furniture Company: Furniture 
makers since 1889 offering a variety of 
catalogs for living room, dining room and 
bedroom. Visit www.bernhardt.com. 


39. B&B Italia: For the dealer nearest you, 
please call 800-872-1697. 


40. Classic Sofa: Classic Sofa specializes 

in custom handcrafted sofas that fit your 
specifications. Providing the largest fabric 
selections available, combined with over 
20 elegant styles. A Classic Sofa will offer 
lasting elegance. Please call 212-620-0485 
for more information. 


41. Donghia: Donghia's elegant and strikingly 
handsome collections of upholstered furni- 
ture, textiles, tables, and related accessories 
are well known for their signature styling, 
blending classic with modern lines, their 
familiarity with the unexpected, and an 
unusual use of texture and color sensibility. 
Send $3 for a brochure. 


42. Drexel Heritage Furnishings, Inc.: 
Experience furniture by Drexel Heritage. 

A variety of styles for a world of individuals. 
www.drexelheritage.com/828-433-3200. 


43. Francesco Molon Giemme: Francesco 
Molon Giemme is an Italian manufacturer 

of high-end casegood furniture offering bed- 
room, dining room, occasional and office fur- 
niture in a wide variety of styles and woods. 


44. Habersham: The Claude Monet Collection 
from Habersham features handpainted fur- 
nishings inspired by the great Impressionist. 
For a full color brochure or to find your 
nearest dealer, call 800-HABERSHAM. 


45. Harden Furniture: Our craftspeople have 
created high quality heirloom solid wood 
furniture and upholstery since 1844. Our 
free 20-page brochure provides a rich sam- 
pling of solid wood furniture and upholstery, 
available in a variety of styles and finishes 
to enrich your home. 


46. Henredon: Henredon furniture is among 
the finest made. From lovingly detailed 
traditional, to sleekly sophisticated contem- 
porary, this is furniture for a lifetime. 


47. Hickory Chair: Hickory Chair presents a 
versatile mix of wood and upholstered furni- 
ture. 800-968-2513, www.hickorychair.com 
Catalogs available: Upholstery $25. 


48. Howard Miller Co.: The world's largest 
floor clock company is also one of the 
world's most recognized names in wall, 
mantel, and tabletop clocks, as well as 
collectors cabinets. 


49. McGuire: McGuire Furniture Portfolio. 
108 pages. Full color presenting the premie 
rattan designs, bamboo tables, solid teak, 
aluminum, lighting and other special 
collections. Catalog $15. 


50. Raymond Waites Design: Raymond Waite: 
and sixteen manufacturers have created 

a world of beautiful products under the 
Raymond Waites name. Waites derives 
inspiration from our American heritage and 
reinvents it into his famed "Vintage" style. 


51. Please send me all free items in this categor 


Advertisement 


now request product information at www.house-and-garden.com/hg 


52. Atlantic Yard: The store for the Avant- 


Gardener, we offer unique items for the 
contemporary gardener and outdoor living 
enthusiast. atlanticyard.com. 877-552-3516. 


53. White Flower Farm: Over 700 varieties 
of bulbs, plants and tools from America's 
foremost mail-order nursery. Catalogue at 
www.whiteflowerfarm.com or 800-475- 
0148. Dept. 14051. 


54. Hydro-Sil: Save up to 5096 on heating 
costs. Replace the high cost of oil, gas, and 
electric heat with no maintenance. Lifetime 
warranty. Call 800-627-9276. 


55. SwimEx Pools: Embrace vitality while 
adding style, luxury and function to your 
home. SwimEx pools are easy to install, 
simple to maintain and proven to enhance 
the quality of life for those who use them. 
800-877-7946. www.swimex.com 


56. Vixen Hill: Modular Gazebos and 
screened GardenHouses engineered for sim- 
ple one-day installation. All products arrive 
factory direct. www.vixenhill.com. Catalog $5. 


57. Please send me all free items in this category. 


58. American Standard: For inspiration, 
exclusive designs and help in creating your 
dream bathroom, order our free 112-page 
catalog, "The Collection." You'll also 
receive our new 64-page Porcher catalog 
filled with unique European fashions for 
the bath. Call 800-524-9797 ext. 74 or 
visit www.americanstandard-us.com. 


59. Ann Sacks: Introduce yourself to Ann 
Sacks with our tile and stone catalog 
featuring over 160 pages of stone, glass, 
ceramic, and metal tile. Offerings from 
classic to contemporary that can be used 
to create imaginative, unforgettable spaces. 


60. Dacor®: Dacor®, an innovative leader 

in quality and stylish design of high-end 
kitchen appliances, continues to bring 
exceptional performance to kitchens around 
the world. Dacor, the life of the kitchen.* 


61. KWC Faucets: Bringing Swiss quality 
faucets and accessories to the world for over 
125 years, KWC has combined precision 
and function in sleek, stylish designs for the 
kitchen and bath. www.kwcfaucets.com or 
877-KWC-FCTS. Free catalog. 


62. La Cornue: La Cornue, French maker of 
cooking equipment coveted by the world's 
most discerning cooks, features exquisite 
ranges, hoods, rotisseries, hobs and coordi- 
nating custom cabinetry as well as acces- 
sories. Call 800-892-4040 or visit us at 
www.purcellmurray.com. 


63. Pacific Coast Feather: Pacific Coast 
Feather down comforters, pillows and feather 
beds are fluffy for life to provide the ultimate 
sleep experience. Call (206) 336-2323 for 

a free brochure or visit our website at 
www.pacificcoast.com. 


64. Rutt Handcrafted Cabinetry: Call 800- 
220-7888 to order Rutt's beautiful 100 
page Folio of kitchen designs. Rutt 
Handcrafted Cabinetry for the way you live. 


65. Stearns & Foster: For more information 
about our luxurious mattresses, please call 877- 
SAF-1846 or visit www.stearnsandfoster.com. 
You deserve a Stearns & Foster mattress. 


66. Thermador: Learn why Thermador 

has become the brand of choice for so 
many cooking enthusiasts. Our free color 
brochures offer you a wide range of options 
to meet your specific kitchen requirements. 
Call 800-656-9226. 


67. TOTO USA: No toilet performs quite like 
a TOTO. Visit a TOTO dealer today, call for 
a free brochure, 800-350-8686 ext. 3015, 
or visit www.totousa.com. 


68. Urban Archaeology: An historically 
accurate collection of bath accessories, wash- 
stands, and lighting. A bounty of antique 
plumbing and architectural elements. A com- 
prehensive collection of handmade marble 
and stone tile. Experties. 212-341-4646, 
www.urbanarchaeology.com. Catalog $6. 


69. Wm Ohs, Inc.: Exquisite old-world 
kitchens bringing the sophistication and 
spirit of traditional Europe into the premi- 
um American kitchen. Elegant, warm, 
furniture-like. 38-page color brochure, $8. 


70. Wolf Appliances: Wolf, a premium 
brand of kitchen appliances offers ranges, 
cooktops, ventilation hoods and outdoor 
grills. For more information contact us 

at www.wolfappliance.com. 


71. Yves Delorme: Yves Delorme brings fash- 
ion to the home with our stunning collection 
of natural fiber linens for bed and bath. 
Designed in France, these coordinating linens 
span the seasons and enhance every décor. 
www.yvesdelorme.com/800-322-3911. 


72. Please send me all free items in this category. 


73. Arte de Mexico: Wrought iron lighting 
collection. Over 500 designs of hand forged 
wrought iron lighting, interior and exterior 
fixtures. Catalog $8. 


74. Arte de Mexico: Antler Collection 
Catalog. Arte de Mexico produces the 
world's largest selection of antler lighting 
and furniture. Handmade only from 
naturally shed antlers. Catalog $6. 


75. Sylvania: See the world in a new light 
with Sylvania Lighting Products. For a free 
Sylvania guide to home lighting, call 800- 
LIGHTBULB or visit www.sylvania.com. 


76. HomePortfolio.com: The leading Internet 
destination for the best in home design. 
HomePortfolio.com helps consumers create 
the home of their dreams. 


77. ReSource Wellness: ReSource Wellness 


dietary supplements. Take charge. Feel bet- 
ter. For more information call 877-939-3556 
toll free or visit www.resourcewellness.com. 
Distributed by Novartis Consumer Health, Inc. 


78. Arvida: Arvida, a St. Joe Company: 


From beachside resorts to vibrant commu- 
nities, Arvida truly offers you the best of 
Florida. Please visit us at www.arvida.com. 


79. Chico's Media: Exclusively designed 
apparel and accessories in 230 locations 
nationwide. You will receive a complimenta- 
ry catalog with a special savings certificate. 
888-855-4986 or visit www.chicos.com. 


80. Crate & Barrel: Our vibrant stores are 
teeming with a hand-picked array of the 
stylishly practical products you need, want 
and love for your home - from fine glass- 
ware and gourmet cookware to an evolving 
selection of our popular furnishings and 
furniture for every room in the house. Crate 
& Barrel classics and a few surprises, too; 
great gifts and hands-on shopping with our 
Gift Registry. The colors, moods and range 
of products change with the seasons, as our 
innovative displays inspire you to visualize 
your own home in new ways. For the store 
nearest you call 800-996-9960 or visit us 
online at www.crateandbarrel.com. 


81. Sears-Kenmore: Our mind-altering boxes 
are a perfect marriage of brains and beauty 
with revolutionary innovation and ultimate 
Style. Check out space-saving refrigerators, 
truly transforming dishwashers, and agita- 
torless washing machines by Kenmore 
Elite... call 888-KENMORE or click 
www.kenmore.com. 


82. Talbots: Today's classics are right at 
your fingertips. To receive your free catalog, 
simply call 1-800-Talbots or visit us at 
talbots.com. Dept. /1МХМ. 


83. Target: Call 800-800-8800 for store 
location nearest you. Assortment of items 
varies by store. www.target.com. 


84. Please send me all free items in this category. 


85. Beringer Vineyards: Beringer. 
Celebrating 125 years of winemaking 
excellence. To learn more visit us at 
www.beringer.com. Beringer. All we are 
in every bottle. 


86. Frangelico: Imagine the irresistible taste 
of Frangelico... hazelnuts infused with 
berries. For more information, visit us at 
www. frangelico.com. 


84. Orrefors: Fine crystal since 1898. 
Handmade by Swedish craftsmen. World- 
renowned for contemporary, classic designs, 
the Orrefors range of stunningly elegant 
bowls, vases, stemware, candlesticks, bar 
accessories and decanters capture the light 
and beauty of each setting, in your home or 
as a treasured gift. For a free brochure, call 
800-351-9842. 


85. Vietri: Bring art to the table with 
Vietri’s Italian design, qualify, and style. 
Vietri leads trends and creates classics with 
our Italian handcrafted gifts, accessories, 
and dinnerware. Irresistibly Italian! Free 
brochure. For a store near you, call 800- 
277-5933 or visit www.vietri.com. 


86. Hunter Douglas: If it has anything to 
do with dressing windows, we've got it 
covered. Call 800-973-STYLE for a free 
24-page booklet. 


ADVERTISEMENT 


THE GEVALIA? "TASTE OF THE TOWN" SWEEPSTAKES 
OFFICIAL RULES AND REGULATIONS 


NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY 

TO ENTER OR WIN THIS SWEEPSTAKES. A purchase will 

not improve chances of winning. Sweepstakes is open to 
legal residents of the 50 United States and District of 
Columbia who are 18 years or older as of date of entry. 


1. There are two ways to enter: an online and 

a write-in method. (i)Online method: Go to 
http://www.epicurious.com/promo/gevalia/nyc during 
entry period, complete online entry form and submit it. 
One entry per person/e-mail address. (ii)Write-in 
method: Send a 3' x 5" postcard with your name, com- 
plete address, daytime telephone number with area 
code, and email address to: The Gevalia "Taste of the 
Town" Sweepstakes, c/o CNP, P.O. Box 10242, Fairfield, 
NJ 07004. Promoter (The Condé Nast Publications) is 
not responsible for entries that are lost, late, misdirect- 
ed, garbled, illegible, damaged or incompletely received, 
for any reason, including by reason of hardware, software, 
browser, or network failure, malfunction, congestion, or 
incompatibility at Promoter or elsewhere. Any such 
entries will not be eligible. Promoter, in its sole discre- 
tion, reserves the right to disqualify any person tamper- 
ing with the entry process, operation of the web site or 
otherwise in violation of the rules. It further reserves the 
right to cancel, terminate or modify any promotion not 
capable of completion as planned, including infection 
by computer virus, bugs, tampering, unauthorized inter- 
vention or technical failures of any sort. Mechanically 
reproduced entries not eligible. 


2. Sweepstakes Period/Deadlines: Starts 10/9/01 at 
12:01 a.m. E.T. and ends 12/20/01 at 11:59 p.m. E.T. 
("entry period"). All entries must be received by 11:59 
p.m. E.T. on 12/20/01. 


3. One winning entrant will be selected in a random 
drawing from all eligible entries on or about 12/22/01 
and notified by mail or phone. Odds of winning depend 
on number of entries received. All decisions of judges 
are final. Promoter reserves the right to verify eligibility 
qualifications of any winner. The winner and a guest (a 
total of two people) will receive round-trip coach airfare 
from the major commercial airport in the U.S. nearest 
the winner's home to New York City, one bedroom suite 
hotel accommodations (double occupancy) for five 
days/four nights at 60 Thompson Hotel, dinner for two 
at Thom, assist a renowned pastry chef for the day, two 
passes to an event at The Chocolate Factory featuring 
Sara Moulton, Executive Chef, Gourmet Magazine and 
Host, Cooking Live!, ground transportation to and from 
the hotel and the event. Additional transportation, 
meals and other expenses are the winner's responsibility. 
Total Approximate Retail Value of the prize package: 
$5,000.00 depending on point of origin and other factors. 
To take advantage of the event featuring Sara Moulton, trip 
must be taken and completed between 1/28/02 and 2/2/02, 
otherwise, the trip must be taken and completed by 2/28/02. 


4. Income and other taxes, if any, are the sole responsi- 
bility of the winner. 


5. Employees and their immediate families (including 
household members) of Gevalia, The Condé Nast 
Publications, CondéNet, their respective affiliates, 
subsidiaries, divisions, dealerships and advertising and 
promotion agencies and website provider are not eligible. 


6. This sweepstakes is subject to all federal, state and 
local laws and regulations. Void in Puerto Rico, outside 
the U.S. and where prohibited. 


7. Prize not transferable and not redeemable for cash. 
No substitution for prize except by Promoter in which 
case а prize of equal or greater value will be substituted, 


8. All entries become the property of Gevalia and will 
not be acknowledged or returned. Gevalia may at times 
wish to email you offers that may be of interest to you, 
from Gevalia or from carefully selected third parties. 
Please indicate on your entry form if you choose not 

to receive these offers. 


9. Except where prohibited: (i) acceptance of prize 
constitutes consent to use winner's name and likeness 
for editorial, advertising and publicity purposes, without 
further compensation; (ii) winner may be required to 
sign an affidavit of eligibility and liability/publicity 
release; and (iii) winner (and travel companion) may 
be required to execute releases of The Condé Nast 
Publications and Gevalia from any and all liability with 
respect to participation in sweepstakes and/or use of 
prize. Affidavits and releases must be returned within 
fourteen (14) days of attempted notification or an 
alternate winner may be chosen. 


10. For the name of the winner or to notify sponsor 

that you wish to be excluded from all lists of names and 
addresses used by promoter for future contests or sweep- 
stakes, send a SASE after 12/22/01 to: 


The Gevalia “Taste of the Town” Sweepstakes Winner, 
c/o CNP, P.O. Box 10242, Fairfield, NJ 07004. 


The Promoter of this sweepstakes is 
The Condé Nast Publications, 4 Times Square, 
NY, NY 10036-6561. 


ONLINE 


Acorn Mfg. the finest and largest manufacturers of 
forged iron builders hardware in the US. 
Dedicated to providing the highest quality, with 
timely delivery. Along with knowledgeable and 
courteous customer service. Committed to 
increasing our selection to meet customers 
needs. Call 800-835-0121. 


www.borsheims.com 


BORSHEM'S 


A spectacular selection of jewelry and gifts that 
will surpass your expectations. Borsheim’s 
offers brilliant gemstones, shimmering pearls, 
exquisite timepieces and elegant gifts. Call for a 
complimentary copy of Borsheim’s annual 
catalog or visit our website. FREE. 800-600-3073 
www.borsheims.com 


www.fauxstore.com www.theintimategardener.com www.mimediaservices.com 
Ex Е E 


AQUA FINISHING SOLUTIONS™. Professionals 
and homeowners alike can create Designer Finishes 
with our 38 unique, waterbase products. 
Manufactured by Faux Effects Inc., "Aqua™" 
products offer infinite possibilities from Glazing 
to Textures, Crackles, Metallics and more. FREE. 
800-270-8871. Shop online at www.fauxstore.com 


Located in downtown High Point, NC, the Atrium 
Furniture Mall has over 25 stores featuring fine 
home furnishings, art, accessories, fine bed and 
bath linens, oriental rugs and unique Holiday gift 
ideas. Atrium Furniture Mall - 336-882-5599. Ask 
for a free brochure. www.atriumfurniture.com 


www.baychef.com 
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Multicultural setting. Fresh produce and seafood. 
Global cuisine curriculum. Cutting-edge culinary 
instruction. CALIFORNIA CULINARY ACADEMY 
Culinary Arts Degree Program · Baking & Pastry 
Arts Certificate Program * Continuing Education - 
Consumer Classes. 1-800-229-CHEF or visit our 
website at www.baychef.com 625 Polk Street, 
San Francisco, California 94102. 


"Make Limited Outdoor Space a Private Retreat. 
The Intimate Gardener internet store has over 
7000 items with easy-to-shop index pages: 
Outdoor Furniture, Garden Accents, Gardeners 
Helper, Home Furniture, Home Accessories, 
Children and Pets. Enjoy your visit. 
www.theintimategardener.com 


Comfort never looked so good. The ABCs of 
Outdoor Furniture - Affordable, Beautiful, 
Comfortable, Durable... How many more letters 
do you need? Let BoBo & Co. awaken your 
garden by offering you attractive and comfortable 
garden furniture. Call toll-free 877-631-2626 for 
your free catalog or visit us at www.boboco.com 


www.dempseyandcarroll.com 


Since 1878, Dempsey & Carroll has provided 
exquisite stationery. This year, we are proud to 
offer a wide range of luxuriously engraved 
Christmas cards and entertainment stationery to 
tastefully convey your greetings and invitations. 
We use 100% cotton papers. A free card 
with envelope and catalog. $7. 800-444-4019 
www.dempseyandcarroll.com 


HOUSE 
& GARDEN 


COLLECTIONS 


We cater to the most discriminating tastes.. 
Introduce yourself to them in our Online 
and Luxury Collections. Call Marie Isabelle a 
800-280-2069 to advertise. 


ONLINE 


www. mugnaini.com www.calchef.com www.nottinghill-usa.com 


Grace your home or garden with the ambiance of 
Italy’s Original Wood-Burning Oven! Entertain 
your friends and family with the authentic flavors 
of wood-fired pizza, rustic breads, roasted, 
braised and grilled meats, fish and vegetables. 
Call about our cooking classes and exclusive 
owners club. 888-887-7206 www.mugnaini.com 


WWW. шерашагашиану сот 


Villas, apartments and castles in Italy for rent at 
affordable weekly rates. Discover the splendor of 
Italy on your next vacation. Choose from 100s of 
properties in Tuscany, the Amalfi coast and more. 


For a free 320 page catalog call THE 
800 280 2811 or visit us online. Р, 
www.theparkercompany.com COMPANY 


www.whiteflowerfarm.com 


:xplore the splendid collection of amaryllis, 
vreaths and holiday gifts/decor at White Flower 
‘arm, America’s foremost mail-order nursery. 
‘ог 51 years gardeners have prized our 
atalogue for first-quality plants and tools. 
shop our website for web-only specials! 
?г 1-800-475-9624 Dept. 14051. 


CSCA offers career-focused learning led by 
passionate professionals who inspire individual 
worth and life-long achievement. A 15-month 
Le Cordon Bleu Culinary Arts program. FREE. 
888-900-2433. www.calchef.com 


www.svbronze.com 


Designs and manufactures the original and most 
complete line of solid bronze decorative hardware 
available. The simple elegance of our designs is 
sure to enhance all styles of architecture. We 
feature door, window, cabinet hardware as well as 
hinges, sinks and bathroom accessories. FREE. 
208-788-3631 svbronze.com 


www.yestertec.com 


Revolutionary Kitchen Furniture Instead of 
Cabinets! Discover how the elegance of 
YesterTec’s heirloom quality Kitchen Workstation 
Furniture can create your personal style live-in 
kitchen! Shown above: Our innovative U.L. Listed 
Range/Breakfront with cooktop and concealed oven 
and microwave/hood. Hundreds of handcrafted 
pieces available. 877-346-4976. 


Distinctive hardware for cabinetry & furniture. 
Exceptional detail and relief in hand-cast pewter or 
bronze. Additional finish options available, Classical 
motifs from Victorian, Nouveau, Arts & Crafts, and 
more. Made in USA. “The Beauty Is in The Details.” 
262-248-8890,www.nottinghill-usa.com 


NOTTING HILL 


DECORATIVE HARDWARE 


www.vixenhill.com 
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Vixen Hill offers modular cedar Gazebos, 
screened GardenHouses and Pavilions. All 
products arrive factory-direct by common carrier 
for simple one-day installation. Vixen Hill also 
manufactures custom sized mortise and tenon 
Cedar Shutters in over 20 authentic styles. $5. 
800-423-2766 www.vixenhill.com 


ZAGAROLI 


CLASSICS 


Zagaroli Classics’ Fine Leather Furnishings 
custom-builds beautiful furniture just for you. 
Free catalog. Visit us at 
www.zagarolileather.com 
800-887-2424 


THIS FLOOR 
HAS THE SAME 


TECHNOLOGY USED TO 


PROTECTS 


THE SPACE SHUTTLE 


(ESPECIALLY NICE FOR PEOPLE WITH 


DOGS & KIDS) 


SAVE UP TO $300 ON NAFCO FLOORING 
THROUGH NOVEMBER 26 stt store FOR DETAILS) 


Scampering paws, tumbling toys - they're no match for 
Nafco luxury vinyl tiles and planks. Our exclusive Tritonite 
wearlayer protection takes advantage of the same ceramic 
technology that protects the space shuttle during reentry. 


Millions of ceramic microspheres are embedded right in the 
flooring. This innovation translates into superior resilience 
that can fight scratches and abrasions up to five times better 
than a traditional wear surface. It's a truly impressive advance. 


Tritonite is one more reason why Nafco luxury vinyl stays 
beautiful longer. And you'll appreciate how Nafco tiles and 
planks wed the highest contemporary design standards with 
the look of stone, slate, marble and fine-grained woods. 


Easy to design, easy to install, easy to live with - no wonder Nafco 
is the leading seller of luxury vinyl flooring. To learn more about 
which Nafco products now feature Tritonite, see your local 
Nafco dealer, call 800-248-5574 or visit www.nafco.com. 


BEAUTIFUL 


DURABLE 
МАКУ 


LUXURY VINYL 
FLOORING 


0, ABSOLUT, ABSOLUT BOTTLE 
OF SEAGRAM, NEW YORK, NY. 


SULUT COUNTRY OF SWEDE 
VIN & SPRIT АВ. IMPORTER 


JOY IT RESPONSIBLY. 


ABSOLUT® CITRON™ CITRUS-FLAVORED 
DESIGN AND ABSOLUT CALLIGRAPHY 


| THOSE WHO АРРВЕСІ 


